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International arrivals up 5% in Q1 2025 with mixed results across regions

International tourist arrivals increased by 5% in Q1 2025 (compared to Q1 2024), climbing 3% above
pre-pandemic levels.

Over 300 million tourists travelled internationally this first quarter of 2025, about 14 million more than
in the same period of 2024.

The robust performance builds on the momentum of 2024, a landmark year which saw arrivals
recover 2019 levels. Most regions recorded solid growth in Q1 2025 despite inflation in tourism
services and uncertainty from geopolitical and trade tensions.

Europe, the world’s largest destination region, recorded 125 million international tourists in the first
three months of 2025, up 2% from the same months in 2024 and 5% more than in 2019.

Africa saw 9% growth in Q1 2025 compared to 2024, while the Americas, recorded 2% more arrivals
and the Middle East 1% more. Asia and the Pacific (+13%) continued to rebound strongly though
arrivals remained 8% below pre-pandemic levels.

Revised data on visitor spending in destinations shows international tourism receipts hitting a record
USD 1.7 trillion in 2024, up 15% over 2019 levels, partly due to high average spending per trip.

Despite the challenges and more cautious outlook for May-August 2025 by the UN Tourism Panel
of Experts, our projection of 3% to 5% growth in arrivals for 2025 remains unchanged.



Key findings

International tourist arrivals, Q1 2025

International tourism receipts, 2024

Best performing destinations and markets, Q1 2025

UN Tourism Confidence Index

L

Economic indicators

I— Back to Table of Contents

Al
&

UN Tourism




International
tourist arrivals

Millions

Source: World Tourism Organization
(UN Tourism)

(Data as of May 2025)

* Provisional data
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International tourist
arrivals

% Change (year-on-year)

Source: UN Tourism
(Data as of May 2025)
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Recovery of international
tourist arrivals

Percentage of 2019 levels

______

]
i Percentage not recovered

......

69% |

1 72%

. Percentage recovered

Source: World Tourism Organization (UN Tourism)
(Data as of May 2025)
* Data for Q1 2025 are provisional
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2025*
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+12%

International tourist arrivals
by region, Q1 2025*

% change over 2024

Source: UN Tourism
(Data as of May 2025)
* All data are provisional
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International tourist
arrivals by region

% change from 2019

World
2023: -11%
2024: -0%

Q1 2025: +3%
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Europe Africa Middle East Asia Pacific

Source: UN Tourism
(Data as of May 2025) 2023: -9%
Data for Q1 2025 are provisional 2024: -19%

Q12025: +3%

2023: -5% 5% +30% -34%
2024: +2% +7% +41% -12%
Q1 2025: +5% +16% +44% -8%

.
UN Tourlsm The designations and images in this map do not imply the expression of opinions whatsoever on the part of the Secretariat of the World Tourism
Organization (UN Tourism) concerning the legal status of any country, territory, or of its authorities, or concerning the delimitation of its frontiers.
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% change over 2019
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World:

International tourism

2019-2024

Source: UN Tourism (May 2025)
* Provisional data

1 Revenues include international
tourism receipts and passenger
transport fares.

2 |n local currencies, constant prices.
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International
tourist arrivals

% change (vs 2019)

Export revenues
from tourism’

real % change (vs 2019)*

Tourism direct GDP
(TDGDP)

nominal % change (vs 2019)

2019 2020 2021 2022 2023 2024*
1.5 billion - -
» S/l o 1.3 billion 1.5 billion
408 million 461 million
-72% -69%

-33% 1% +0%
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trillion USD 0.7 USD 0.8 ety trillion trillion

. e trillion
trillion trillion
-63% -58%
-22%
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UsD 34 USD 34
trillion UsSD 1.6 UsD1.8 Ut?ilﬁigf trillion*
trillion trillion
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International
tourist arrivals
and receipts

mmm  Arrivals (millions)
mmm Receipts (USD billions)

Source: UN Tourism

(Data as of May 2025)

1 Real percent change (in local
currencies at constant prices).
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% change over 2019

A

2021 2022 2023 2024
+15%

International tourist 2018 2019 2020
arrivals and receipts

Annual % change

. Arrivals

. Receipts (real terms)?

Source: UN Tourism
(Data as of May 2025)
L In local currencies at constant prices.
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Average spending
per international trip

Receipts per arrival (USD)

. Current US dollars

. Constant US dollars ®

Source: UN Tourism
(Data as of May 2025)

1 Adjusted for inflation and exchange rate
fluctuations.
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Top 20 best-performing destinations, Q1 2025*

International tourist arrivals

% change over 2024

Paraguay +53%
Brazil +48%
Chile +48%
The Gambia +46%
Israel +31%
Vietnam +30%
NETED +23%
MNorth Macedonia +22%
Morocco +22%
Egypt +21%
Lithuania +21%
Palau +20%
Mongolia +19%
Malta +19%
Ecuador +17%
Curagao +17%
Latvia +16%
Finland +15%
Iran +14%
Korea (ROK) +14%
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Source: UN Tourism. (Data as of May 2025)
* Destinations which have reported data for at least January and February 2025

Qatar
Albania
Saudi Arabia
El Salvador
Rep. Moldova
Curagao
Brazil

Malta
Morocco
Ethiopia
Norway
Tanzania
Colombia
Serbia
Bahrain
Egypt
Guatemala
US Virgin Islands
Mongolia
The Gambia

% change over 2019
+158%
+136%
+102%
+93%
+76%
+69%
+63%
+63%
+60%
+52%
+50% @ Europe
+50% _ _.
I @ Asia Pacific
+48% ) Americas
+40%
+40% B Africa
+39% @ Middle East
+38%
+36%
+34%
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Top 20 best-performing destinations in terms of receipts, Q1 2025*

International tourism receipts

Paraguay
Chile

Japan
Vietnam
Israel
Ukraine
Taiwan (pr. of China)
Norway
Latvia

Nepal

Brazil

Saudi Arabia
Mongolia
Korea (ROK)
Denmark
Serbia

Sri Lanka
Barbados
Spain
Tarkiye
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% change over 20241

+34%
+29%
+28%
+26%
+22%
+20%
+19%
+18%
+16%
+14%
+14%
+14%
+11%
+10%

+9%
+9%
+9%

+7%

Source: UN Tourism. (Data as of May 2025)
* Destinations which have reported data for at least January and February 2025
1In local currencies if so reported by the destination, otherwise in US dollars.

+49%
+48%

Saudi Arabia
Serbia
Norway
Japan
Tarkiye
Montenegro
Chile
Portugal
Romania
Mongolia
Tanzania
Pakistan
Tunisia
Spain
Morocco
France
Mexico
Greece
Latvia
Mauritius

% change over 20191

+44%
+43%
+43%

+150%

9 Europe

@ Asia Pacific
0 Americas
B Africa

@ Middle East
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Top 20 best-performing source markets by spending, Q1 2025*

International tourism expenditure

Tanzania
Turkiye
Nepal
Vietnam
Taiwan (pr. of China)
Mexico
Serbia
Bulgaria
Greece
Romania
Spain
Montenegro
Brazil
Denmark
United States
Mongolia
Japan
Tunisia
Morocco

Germany
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% change over 20241

+63% Nepal
Serbia
Vietnam
Tirkiye

Pakistan

+39%
+36%
+31%
+30%
+28%
+25%
+24%
+21%
+16%
+15%
+13%
+12%
+8%
+8%
+7%
+7%
+6%
+5%
+4%

Romania
Mongolia
Latvia
Montenegro
Ukraine
Morocco
Slovenia
Tunisia
United States
Bulgaria
Norway
France

Italy

Chile

Germany

Source: UN Tourism. (Data as of May 2025)
* Destinations which have reported data for at least January and February 2025
1In local currencies if so reported by the source market, otherwise in US dollars.

% change over 20191

+193%
+145%
+129%
+118%
+109%
+106%
+101%
+84%
A
+61% 9 Europe
+51% _ "
2% B Asia Pacific
+40% 0 Americas
:;g:: B Africa
+38% @ Middle East
+35%
+33%
+31%
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Top 20 best-performing source markets by spending, 2024*

International tourism expenditure

Sri Lanka
Philippines
Vietnam

The Gambia

El Salvador
Uzbekistan
Namibia
Azerbaijan

Croatia

China

Thailand
Nicaragua

Taiwan (pr. of China)
Hong Kong (China)
Bosnia & Herzg.
Mongolia

Tonga

Dominica
Guatemala

Saint Lucia
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% change over 2023t

Source: UN Tourism. (Data as of May 2025)
* Destinations which have reported data for at least January and February 2025
1n local currencies if so reported by the source market, otherwise in US dollars.

Wl +398%

Tajikistan
Angola

Nepal
Bangladesh

El Salvador
Serbia

Latvia

Vietnam

Belize
Guatemala
Uzbekistan
Costa Rica
Dominican Rep.
Saudi Arabia
Romania

India

Hungary
Trkiye

Ireland

Bosnia & Herzg.

% change over 2019t

+83%
+83%
+83%
+81%
+81%
+79%
+79%
+74%
+72%

+223%

9 Europe

@ Asia Pacific
0 Americas
B Africa

@ Middle East

+267%
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Top 10 best-performing destinations in Europe, Q1 2025*

International tourist arrivals

% change over 2024

Israel +31%
North Macedonia
Lithuania

Malta

Latvia

Finland

Norway

Bosnia & Herzg.
Cyprus

Slovakia

Source: UN Tourism. (Data as of May 2025)
* Destinations which have reported data for at least January and February 2025
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Albania

Rep. Moldova
Malta

Norway

Serbia

Bulgaria

Bosnia & Herzg.
San Marino
Greece

Portugal

% change over 2019

+136%



Top 10 best-performing destinations in Asia Pacific, Q1 2025*

International tourist arrivals

% change over 2024 % change over 2019

Vietnam +30% Mongolia +36%

Japan Vietnam +34%

Palau Maldives

Mongolia NEToED

+14% Laos

Iran

Korea (ROK) +13.7% Cook Islands

NERE +14% Fr. Polynesia

Cook Islands +14% Fiji

Laos Samoa

Malaysia Korea (ROK)

Source: UN Tourism. (Data as of May 2025)
* Destinations which have reported data for at least January and February 2025
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Top 10 best-performing destinations in the Americas, Q1 2025*

International tourist arrivals

% change over 2024 % change over 2019
Paraguay +53% El Salvador
Brazil +48% Curagao
Chile +48% Brazil
Ecuador Colombia
Curagao Guatemala

St. Vincent & Gren. US Virg. Islands

Dominica Chile

Antigua & Barbuda St. Vinc. & Gren.

Trinidad & Tobago Aruba

Brit. Virgin Islands Dominican Rep.

Source: UN Tourism. (Data as of May 2025)
* Destinations which have reported data for at least January and February 2025
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Top 10 best-performing destinations in Africa and the Middle East, Q1 2025*

International tourist arrivals

% change over 2024 % change over 2019

Gambia +46% Qatar +158%

Morocco Saudi Arabia

+102%

Egypt Morocco
Jordan Ethiopia
Bahrain Tanzania
Eswatini Bahrain
Ethiopia Egypt
B Africa
South Africa Gambia )
@ Middle East
Kenya Jordan
Saudi Arabia Kenya

Source: UN Tourism. (Data as of May 2025)
* Destinations which have reported data for at least January and February 2025
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UN Tourism Panel of Experts Survey

What are your prospects
for your destination in
20257

Source: UN Tourism Panel of Experts Survey
(May 2025)
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Percentage of responses: Global
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UN Tourism Panel of Experts Survey Percentage of responses by world region

What are your prospects
for your destination in 18%
20257

Much worse 31%

B worse
B same
B Better
&8 Much better

42%
Source: UN Tourism Panel of Experts Survey
(May 2025)

World Africa Americas Asia Pacific Europe Middle East
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UN Tourism Panel of Experts Survey

What are your prospects
for your destination in
20257

. January 2025 Survey

. May 2025 Survey

Source: UN Tourism Panel of Experts Surveys:

January and May 2025
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Percentage of responses: Global

60%

50%

40%

30%

20%
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0%
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52%
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Much worse
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UN Tourism Panel of Experts Survey

Percentage of responses

What levels of international
tourist arrivals do you
expect in your destination
In 2025 (versus 2024)?

Source: UN Tourism Panel of Experts Survey
(May 2025)
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50%

40%

30%

20%

10%

0%

over 10%
less

5%-10%
less

0%-5%
less

43%

0%-5%
more

9%-10%
more

over 10%
more
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UNWTO Panel of Experts Survey Percentage of experts mentioning each factor

T — Other economic factors (weak growt,ete) © | I 2%

challenges that
international tourism
will face in 2025? Increase in trade tariffs

High transport and accommodation costs

Low consumer confidence

Source: UN Tourism Panel of Experts Survey " .
(May 2025) Other geopolitical risks
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Travel requirements
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Staff shortages

Extreme weather events
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Visitor congestion issues in destinations

The Russian offensive on Ukraine
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The Hamas/Israel conflict
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UN Tourism Confidence
Index

@w  Evaluation of past 4 months

Prospects for next 4 months

Source: UN Tourism Panel of Experts Survey
(May 2025)

Note: The Confidence Index reflects perceived
performance (evaluation) and expectations
(prospects) for the tourism sector every four
months.

T1: January to April

T2: May to August
T3: September to December
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World GDP
(constant prices)

% change

(f): Forecast
Source: IMF
(World Economic Outlook, April 2025)
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Global tourism inflation
vs. headline inflation

% change in consumer prices

@S Tourism inflation proxy*

@mm  Headline inflation (all items)

Source: UN Tourism and IMF (April 2025 WEQO)

* Tourism inflation proxy is a weighted average
of restaurant & hotel inflation and transport
inflation.

(f): Forecast

Al

&y

UN Tourism

13.9

2.3

2015

2016

2017

2018

2019

2020

2021

2022

2023

2024  2025(f)

35



Crude oil price*
(petroleum)

USD per barrel

(f): forecast

* Simple average of three spot prices:
Dated Brent, West Texas Intermediate
and the Dubai Fateh.

Source: IMF
(World Economic Outlook, April 2025)
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This report is the PowerPoint version of the World Tourism Barometer, a publication by the Market Intelligence, Policies
and Competitiveness Department of the World Tourism Organization (UN Tourism) that monitors international tourism
trends to provide global tourism stakeholders with the latest data and analysis of inbound and outbound travel,
confidence levels, short-term prospects and other tourism indicators.

Data was compiled from the Tourism Market Intelligence Database and the Tourism Statistics Database based on
official national and international sources. See full report and other resources below:

e World Tourism Barometer (e-Library)

e Tourism Data Dashboard

* Press article

World Tourism Barometer - Volume 23 - Issue 2 - May 2025


https://www.unwto.org/market-intelligence
https://www.unwto.org/tourism-statistics/tourism-statistics-database
https://www.e-unwto.org/loi/wtobarometereng
https://www.unwto.org/tourism-data/unwto-tourism-dashboard
https://www.unwto.org/news/international-tourism-recovers-pre-pandemic-levels-in-2024
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