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International arrivals up 5% in first half of 2025 reflecting sustained travel demand

International tourist arrivals were 5% higher in the first six months of 2025 than in the same period of
2024, and 4% above 2019 levels.

Almost 690 million tourists travelled across borders between January and June 2025, about 33
million more than in 2024.

Data reflects strong travel demand since the beginning of 2025, despite elevated inflation in tourism
services and mixed traveler confidence due to geopolitical and trade tensions. These results come
after a pivotal year in 2024 when arrivals recovered pre-pandemic levels.

Europe, the world’s largest destination region, saw nearly 340 million international tourists in the first
six months of 2025, a 4% increase from the same months in 2024 and 7% more than in 2019.

African destinations recorded 12% growth this period, while the Americas saw a 3% increase, with
mixed results across subregions. Asia and the Pacific (+11%) continued to rebound, though arrivals
remained 8% below pre-pandemic levels.

The Middle East recorded 4% fewer arrivals in the first half of 2025 than in 2024, though 29% more
than before the pandemic, the strongest results relative to 2019.

Our projection remains unchanged at 3% to 5% growth in arrivals for 2025 despite ongoing
challenges and a cautious outlook by the Panel of Tourism Experts for the remainder of the year.
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% change over 2019
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International tourist 2018 2019 2020 2021 2022 2023 2024 H1 2025*
arrivals +6%

+4% +5%

w1

% Change (year-on-year)’

-11%

Source: UN Tourism
(Data as of September 2025)
* H1 2025: first half of 2025 (provisional data)

1 Percentage change for 2021 through 2024 is
compared to 2019.
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Recovery of international
tourist arrivals

Percentage of 2019 levels

...... .
i Percentage not recovered

......

72%|

. Percentage recovered

Source: World Tourism Organization (UN Tourism)
(Data as of September 2025)
* H1 2025: first half of 2025 (provisional data)

2019 2020 2021 2022 2023 2024 H12025*

Al
F

UN Tourism




International tourist arrivals
by region, H1 2025*

% change over 2024

Source: World Tourism Organization (UN Tourism)
(Data as of September 2025)
* H1 2025: first half of 2025 (provisional data)
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International tourist arrivals
by region, H1 2025*

% change over 2019

Source: World Tourism Organization (UN Tourism)
(Data as of September 2025)
* H1 2025: first half of 2025 (provisional data)
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International
tourist arrivals

Millions

Source: UN Tourism
(Data as of September 2025)
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International tourist
arrivals by region

% change from 2019

World
2023: -11%
2024: +0%

H1 2025: +4%
Americas

Source: UN Tourism
(Data as of September 2025) 2023: -9%
H1 2025 data are provisional 2024: -19%

H1 2025: +1%

Europe Africa Middle East Asia Pacific

2023: -5% -5% +30% -34%

2024: +2% +7% +41% -12%

“ H12025: +7%  +20% +29% -8%
UN Tourism The designations and images in this map do not imply the expression of opinions whatsoever on the part of the Secretariat of the World Tourism

Organization (UN Tourism) concerning the legal status of any country, territory, or of its authorities, or concerning the delimitation of its frontiers.
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International tourist
arrivals

% Change (year-on-year)*

Source: UN Tourism (September 2025)
* Percent change is year-on-year except for

2021 through 2024, which is compared to 2019.

(f) Forecast
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% change over 2019
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% change over 2019

A

Int_ernatlonal tour_lst 2018 2019 2020 2021 2022 2023 2024
arrivals and receipts +14%
0

Annual % change

. Arrivals

. Receipts (real terms)?

Source: UN Tourism
(Data as of September 2025)
L In local currencies at constant prices.
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Average spending
per international trip

Receipts per arrival (USD)

. Current US dollars

. Constant US dollars ®

Source: UN Tourism
(Data as of September 2025)

1 Adjusted for inflation and exchange rate
fluctuations.
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Top 20 best-performing destinations, H1 2025*

International tourist arrivals

% change over 2024

% change over 2019

Vanuatu
Brazil +48%
Lithuania +39%
Mongolia +34%
Chile +33%
Bhutan +25%
Israel +23%
Palau +23%
Japan +21%
Vietnam +21%
North Macedonia +20%
Uruguay +19%
Morocco +19%
Finland +17%
Eswatini +16%
Sri Lanka +16%
Curacgao +15%
Korea (ROK) +15%
Jordan +14%
WE e +14%
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Source: UN Tourism. (Data as of September 2025)
* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.

+70% Bhutan
Qatar
Albania
El Salvador +94%
Bahrain +75%
Uzbekistan +73%
Curagao +68%
Morocco +65%
Rep. Moldova +62%
Colombia +57%
Tanzania +54%
Saudi Arabia +53%
Ethiopia +51%
Mongpolia +51%
Brazil +51%
Malta +49%
US Virgin Islands +46%
Andorra +40%
Norway +39%
Guatemala +38%

Wl +213
+150%
+122%

9 Europe

@ Asia Pacific
0 Americas
B Africa

@ Middle East

18



Top 20 best-performing destinations in terms of receipts, H1 2025*

International tourism receipts

Chile
Mongolia
HETE]
Vietnam
Norway
Ukraine
Korea (ROK)
Latvia
Japan
Malaysia
Taiwan (pr. of China)
Brazil
Greece
Bulgaria
Nepal

Sri Lanka
Indonesia
Morocco
Colombia

Bahrain
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% change over 20241

+27%
+25%
+24%
+21%
+20%
+19%
+18%
+16%
+15%
+13%
+11%
+11%
+10%
+10%
+10%
+10%
+9%
+9%

Source: UN Tourism. (Data as of September 2025)
* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.

+39%
+38%

LIn local currencies if so reported by the destination, otherwise in US dollars.

% change over 2019

Serbia
Norway
Tirkiye
Japan
Canada
Portugal
North Macedonia
Colombia
Pakistan
Chile
Morocco
Mongolia
Romania
Tanzania
France
Mauritius
Latvia
Spain

Mexico

Greece

+21%
+85%
+85%
+76%
+66%
+66%
+66%
+65%
+64%
+61% 9 Europe
+61% _ N
+60% B Asia Pacific
+58% 0 Americas
+54% _
+53% . Africa
L @ Middle East
+50%
+43%
+41%

+124%
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Top 20 best-performing markets by outbound spending, H1 2025*

International tourism expenditure

% change over 20241 % change over 2019

Mozambique +76% Mozambique +206%
Tanzania +70% Nepal +193%
Tirkiye Serbia +188%
Vietnam Vietnam +159%
Nepal Tlrkiye +147%
Greece Latvia +99%
Mexico Romania +95%
Serbia Mongolia +95%
North Macedonia North Macedonia +87%
Bulgaria Slovenia +71%
Taiwan (pr. of China) Germany +43% 9 Europe
Spain Pakistan +42% . .
Peru United States +41% @ Asia Pacific
Brazil Indonesia +40% 0 Americas
Singapore Norway +40% .
Mongolia Ukraine +39% B Africa
Romania Peru +39% @ Middle East
Korea (ROK) Australia +38%
Slovenia Spain +36%
United States Portugal +31%
‘. Source: UN Tourism. (Data as of September 2025)
* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.
.J LIn local currencies if so reported by the destination, otherwise in US dollars.

UN Tourism
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Top 10 best-performing destinations in Europe, H1 2025*

International tourist arrivals

% change over 2024 % change over 2019

Lithuania +39% Albania +122%
Israel Uzbekistan
North Macedonia Rep. Moldova
Finland Malta
Malta Andorra
Norway Norway
Cyprus Serbia
Uzbekistan North Macedonia
Slovenia Denmark
Latvia Greece

Source: UN Tourism. (Data as of September 2025)
* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.
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Top 10 best-performing destinations in Asia Pacific, H1 2025*

International tourist arrivals

% change over 2024 % change over 2019

U -213%

Vanuatu +70% Bhutan

Mongolia Mongolia

Bhutan Japan

Palau Maldives

NETeET Vietnam

Vietnam Fr. Polynesia

Sri Lanka Sri Lanka

Korea (ROK) Cook Islands

Taiwan (pr. of China) Fiji

Indonesia Korea (ROK)

Source: UN Tourism. (Data as of September 2025)
* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.
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Top 10 best-performing destinations in the Americas, H1 2025*

International tourist arrivals

% change over 2024

Brazil
Chile
Uruguay
Curacgao
Bolivia
Ecuador
Dominica
Panama
Guatemala

Mexico

Source: UN Tourism. (Data as of September 2025)

+48%

El Salvador
Curacao
Colombia
Brazil

US Virgin Isl.
Guatemala
Turks & Caicos
Aruba

Puerto Rico

Chile

% change over 2019

* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.
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Top 10 best-performing destinations in Africa and the Middle East, H1 2025*

International tourist arrivals

% change over 2024

Morocco +19%
Eswatini +16%
Jordan
Bahrain
South Africa
Tunisia
Ethiopia
Seychelles

Tanzania

Mauritius

Source: UN Tourism. (Data as of September 2025)

Qatar
Bahrain
Morocco
Tanzania
Saudi Arabia
Ethiopia
Jordan
Kenya
Tunisia

Oman

% change over 2019

+34%
+22%

+18%

* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.

-y
<

UN Tourism

+150%

B Africa
@ Middle East
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UN Tourism Panel of Experts Survey

What are your prospects
for your destination in
Sep.-Dec. 20257?

Source: UN Tourism Panel of Experts Survey
(September 2025)
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Percentage of responses: Global
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UN Tourism Panel of Experts Survey

What are your prospects
for your destination in
Sep.-Dec. 20257?

Much worse
B worse

B same

B Better
9 Much better

Source: UN Tourism Panel of Experts Survey
(September 2025)
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Percentage of responses by world region

0.5% 1%

10%
15%

20% 20%

6% 7% 9%

2%
World Africa Americas Asia Pacific Europe Middle East
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UN Tourism Panel of Experts Survey

What are your prospects
for your destination in
20257

. January 2025 Survey

. May 2025 Survey

. September 2025 Survey

Source: UN Tourism Panel of Experts Surveys:

January, May and September 2025
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Percentage of responses: Global
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UN Tourism Panel of Experts Survey

Percentage of responses

What levels of international
tourist arrivals do you
expect in your destination
in 2025 (versus 2024)?

Source: UN Tourism Panel of Experts Survey
(September 2025)
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UNWTO Panel of Experts Survey

What are the main
challenges that
International tourism is
facing in 20257

Source: UN Tourism Panel of Experts Survey
(September 2025)
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Percentage of experts mentioning each factor

High transport and accommodation costs
Other economic factors

Low consumer confidence

Other geopolitical risks

Increase in trade tariffs

Travel requirements

Extreme weather events

Visitor congestion in destinations
Staff shortages

The Russian offensive on Ukraine
The Hamas/Israel conflict

Airport congestion, flight delays, cancellations

49%
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UN Tourism Confidence
Index

@ms  Evaluation of past 4 months

Prospects for next 4 months

Source: UN Tourism Panel of Experts Survey
(September 2025)

Note: The Confidence Index reflects perceived
performance (evaluation) and expectations
(prospects) for the tourism sector every four
months.

T1: January to April

T2: May to August
T3: September to December
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World GDP
(constant prices)

% change

Source: IMF: World Economic Outlook,

July 2025 Update

(f): Forecast
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Global tourism inflation
vs. headline inflation

% change in consumer prices

@S Tourism inflation proxy*

@m  Headline inflation (all items)

Source: UN Tourism and IMF (July 2025 WEO)

* Tourism inflation proxy is a weighted average
of restaurant & hotel inflation and transport
inflation.

(f): Forecast
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Crude oil price*
(petroleum)

USD per barrel

(f): forecast

* Simple average of three spot prices:
Dated Brent, West Texas Intermediate
and the Dubai Fateh.

Source: IMF: World Economic Outlook,

July 2025 Update
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This report is the PowerPoint version of the World Tourism Barometer, a publication by the Market Intelligence, Policies
and Competitiveness Department of the World Tourism Organization (UN Tourism) that monitors international tourism
trends to provide global tourism stakeholders with the latest data and analysis of inbound and outbound travel,
confidence levels, short-term prospects and other tourism indicators.

Data was compiled from the Tourism Market Intelligence Database and the Tourism Statistics Database based on
official national and international sources. See full report and other resources below:

* World Tourism Barometer (Excerpt)

e Tourism Data Dashboard

* Press article

World Tourism Barometer - Volume 23 - Issue 3 - September 2025


https://www.unwto.org/market-intelligence
https://www.unwto.org/tourism-statistics/tourism-statistics-database
https://pre-webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2025-09/World_Tourism%20Barometer_Sep25_en_excerpt_v3.pdf
https://www.untourism.int/tourism-data/un-tourism-tourism-dashboard
https://www.untourism.int/news/international-tourism-up-5-in-first-half-of-2025-despite-global-challenges
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