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International
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World

Source: UN Tourism
Data as of September 2025

International
tourist arrivals
% change (vs 2019)

Export revenues
from tourism’

real % change (vs 2019)?

Tourism direct GDP
(TDGDP)

nominal % change (vs 2019)

2019 2020

1.5 billion

408 million

976 million

461 million

72%

USD 1.7 trillion

USD 0.7 trillion

USD 1.4 trillion
USD 0.8 trillion

-63%

USD 3.4 trillion

USD 1.6 trillion

' Revenues include international tourism receipts and passenger transport fares.
2 In local currencies and constant prices.

USD1.8trillion YUoD 2.6 trillion

2023 2024

1.3 billion 1.5 billion

1% +0%

USD 1.8 trillion USP 2.0 trillion

% 4%

USD 3.4 trillion
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Changes in traveller’s behaviour

Domestic tourism

Domestic tourism has gained increased
importance since domestic tourism was a
key driver to support the recovery of an
important number of destinations.

Sustainable products

Products with a strong sustainable component
such as nature, rural, gastronomy and
wellness tourism have emerged as popular
travel choices. Travellers are becoming more
acquainted with sustainable practices at the
destination, as part of their travel choice.
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More responsible

Sustainability, authenticity and localhood:
travellers believe in the importance of
creating a positive impact on local
communities, increasingly searching for
authenticity, sustainability and experiential
travel.

More digitalized

Technology has changed the way
travellers search, book and plan their trip.
Technological advances such as Al are
shaping the way for more personalized
travel and enhanced experiences.
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International
tourist arrivals
and receipts

mmm  Arrivals (millions)
mmm Receipts (USD billions)

Source: UN Tourism

(Data as of September 2025)

" Real percent change (in local
currencies at constant prices).
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-35 million (-4%)
_USD 79 bill (-4%)"

COVID-19 (2020) — 1408
Arrivals: -1.1 billion (-72%)
Receipts: -USD 930 bill (-63%)’
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Recovery of international
tourist arrivals

World

Percentage of 2019 levels

...... .
i Percentage not recovered

......

72%!

. Percentage recovered

Source: World Tourism Organization (UN Tourism)
(Data as of September 2025)
* H1 2025: first half of 2025 (provisional data)
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International tourist arrivals
by region, H1 2025*

% change over 2024

Source: World Tourism Organization (UN Tourism)
(Data as of September 2025)
* H1 2025: first half of 2025 (provisional data)
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International tourist arrivals
by region, H1 2025*

% change over 2019

Source: World Tourism Organization (UN Tourism)
(Data as of September 2025)
* H1 2025: first half of 2025 (provisional data)
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Source: UN Tourism World Europe Asia Pacific Americas Africa Middle East
Data as of September 2025

* Provisional data



International tourist +20%
arrivals

Asia and the Pacific,
by subregion,
January-June 2025*

. % change over 2024

. % change over 2019

Source: World Tourism Organization (UN Tourism)
(Data as of September 2025)
* H1 2025: first half of 2025 (provisional data)

-15%

. I International Tourist Arrivals: 318 mn (-12% over 2019)
Asia and the Pacific in 2024 International Tourism Receipts USD 424 bn (+24% over 2019)
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Top 20 best-performing destinations, January-June 2025*

International tourist arrivals

Vanuatu
Brazil
Lithuania
Mongolia
Chile
Bhutan
Israel

Palau

Japan
Vietnam
North Macedonia
Uruguay
Morocco
Finland
Eswatini

Sri Lanka
Curacao
Korea (ROK)
Jordan
Malta
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% change over 2024

+48%
+39%
+34%
+33%
+25%
+23%
+23%
+21%
+21%
+20%
+19%
+19%
+17%
+16%
+16%
+15%
+15%
+14%

+14%

Source: UN Tourism. (Data as of September 2025)
* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.

+70%

% change over 2019

Bhutan

Qatar
Albania

El Salvador
Bahrain
Uzbekistan
Curacao
Morocco
Rep. Moldova
Colombia
Tanzania
Saudi Arabia
Ethiopia
Mongolia
Brazil

Malta

US Virgin Islands
Andorra
Norway

Guatemala

+94%
+75%
+73%
+68%
+65%
+62%
+57%
+54%
+53%
+51%
+51%
+51%
+49%
+46%
+40%
+39%
+38%

Wl +213
+150%
+122%

9 Europe

@ Asia Pacific
0 Americas
B Africa

@ Middle East
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Top 20 best-performing destinations in terms of receipts, H1 2025*
International tourism receipts

Chile
Mongolia
Israel
Vietnam
Norway
Ukraine
Korea (ROK)
Latvia
Japan
Malaysia
Taiwan (pr. of China)
Brazil
Greece
Bulgaria
Nepal

Sri Lanka
Indonesia
Morocco
Colombia

Bahrain
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% change over 2024"

+27%
+25%
+24%
+21%
+20%
+19%
+18%
+16%
+15%
+13%
+11%
+11%
+10%
+10%
+10%
+10%
+9%
+9%

Source: UN Tourism. (Data as of September 2025)
* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.

+39%
+38%

" In local currencies if so reported by the destination, otherwise in US dollars.

Serbia
Norway
Tirkiye
Japan
Canada
Portugal
North Macedonia
Colombia
Pakistan
Chile
Morocco
Mongolia
Romania
Tanzania
France
Mauritius
Latvia
Spain

Mexico

Greece

% change over 2019"

+91%
+85%
+85%
+76%
+66%
+66%
+66%
+65%
+64%
+61% 9 Europe
+61% . .
+80% B Asia Pacific
i @ Americas
+54% )
+53% @ Africa
+51% @ Middle East
+50%
+43%
+41%

+124%
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UNWTO Panel of Experts Survey

What are the main
challenges that
international tourism is
facing in 20257

Source: UN Tourism Panel of Experts Survey
(September 2025)
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Percentage of experts mentioning each factor

High transport and accommodation costs
Other economic factors

Low consumer confidence

Other geopoalitical risks

Increase in trade tariffs

Travel requirements

Extreme weather events

Visitor congestion in destinations
Staff shortages

The Russian offensive on Ukraine
The Hamas/Israel conflict

Airport congestion, flight delays, cancellations

49%
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UN Tourism Panel of Experts Survey

What are your prospects
for your destination in
Sep.-Dec. 20257

Source: UN Tourism Panel of Experts Survey
(September 2025)
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Percentage of responses: Global
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UN Tourism Panel of Experts Survey

What are your prospects
for your destination in
Sep.-Dec. 20257

Much worse
B Worse
B sSame

@ Better
9 Much better

Source: UN Tourism Panel of Experts Survey
(September 2025)
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Percentage of responses by world region

0.5%
10%

16%
20%

33%
50%

44%
20%

6%

World Africa

1%

10%
15%

20%

7% 9% 504

Americas Asia Pacific Europe Middle East
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UN Tourism Confidence
Index

e Evaluation of past 4 months

Prospects for next 4 months

Source: UN Tourism Panel of Experts Survey
(September 2025)

Note: The Confidence Index reflects perceived
performance (evaluation) and expectations
(prospects) for the tourism sector every four
months.

T1: January to April

T2: May to August
T3: September to December
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International tourist
arrivals

% Change (year-on-year)*

Source: UN Tourism (September 2025)
* Percent change is year-on-year except for

2021 through 2024, which is compared to 2019.

(f) Forecast
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% change over 2019

A
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i 0,
4% 5% 43 mel 0% g +3%105%
+0%
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-11%

-34%

-69%
-12%
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Global tourism inflation
vs. headline inflation

% change in consumer prices

@S Tourism inflation proxy*

@mmm  Headline inflation (all items)

Source: UN Tourism and IMF (July 2025 WEO)

* Tourism inflation proxy is a weighted average
of restaurant & hotel inflation and transport
inflation.

(f): Forecast
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World GDP
(constant prices)

% change

Source: IMF: World Economic Outlook,

July 2025 Update

(f): Forecast
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Crude oil price*
(petroleum)

USD per barrel

(f): forecast

* Simple average of three spot prices:
Dated Brent, West Texas Intermediate
and the Dubai Fateh.

Source: IMF: World Economic Outlook,

July 2025 Update

Al
<

UN Tourism

96.4

2016

2017

2018

2019

2020

2021

2022

2023

2024 2025(f) 2026(f)

26



-

&y

UN Tourism

The UN Tourism Data Dashboard — provides monthly and
annual data and insights. It covers key indicators for inbound
and outbound tourism at the global, regional and national
levels including international tourist arrivals, tourism receipts,
tourism share of exports, seasonality, contribution to GDP as
well as data on air transport, occupancy rates, short term
rentals demand and travel sentiment

Int. Tourism

Overview :
Expenditure

Compare Indicators

Methodological

Int. Tourist Arrivals Economic Indicators
Notes

Int. Tourism Receipts Industry Indicators

12/09/2025
Latest update

< Volver atrés = Home
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. Prev. year
UN Tourism . . Country Please select a year
e S e Asia and the Pacific - 2024 Clear a filters
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Monthly
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. o o
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UN Tourism ountries selection
Indicator Show data as
Overview VvV . . :
O bilouis als e e e 0 Graph (Current Year) Graph (Timeline) Table
Tourist v O Int. Tourist Arrivals (Share of Total %)
Arrivals i i 9
« O Int. Tourism Receipts Tourism Expenditure (Share of total %), 2024

. UN Tourism, Sep 2025

Tourism v O Int. Tourism Receipts (Change %)
Receipts : - tur :
P O Int. Tourism Receipts (Share of Region... Country Iounsm Expenditure (Share %)

- i g
Tourism v O Int. Tourism Receipts (Share of Total %) China 14.4%
Expenditure - . . " United States 10,2%

Int. Tourism Receipts (USD billion) Germany 6.9%
Economic N O Receipts per Arrival (USD) United Kingdom 6,9%
Indicators _ France 3.4%
v O Int. Tourism Exports
Australia 2,6%
Industry v QO Int. Tourism Exports (USD billion) Canada 2.5%
Indicators (O Tourism Exports (Share of Total Export... Russian Federation 2.2%
o Italy 2,1%
Tourism in Service Exports (Share %
Compare ports ( 2 India 2,0%
Indicators (O Tourism in Total Exports (Share %) Spain 1,9%
. . Singapore 1,8%
Region and Groupings v @ Int. Tourism Expenditure
Korea (ROK) 1.7%
| — QO Int. Tourism Expenditure (billion) Netherlands 1.7%
ountries
O Tourism Expenditure (Change %) Hong Kong (China) 1.6%
Cmandl Avalaia 4 £0/
I @ Tourism Expenditure (Share of total %)
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UNITED KA
WORLD TOURSM ORGANIZATION

Overview Vv

Tou.rlst Ny
Arrivals

Tourism
Receipts

Tourism
Expenditure

Economic...\v

Industry...

I Compare Regions

I Compare Indicators

Compare
Indicators

v

< Volver atras = Compare Regions

Microsoft Power Bl
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Region/Subregion
More information on this Data Partner

|ndustry |ndicators Asia and the Pacific

Please select a year

Asia and the Pacific - 2024 2024

Show data as

. Percentage of available rooms sold during a specified time period. Occupancy is
Indlcator calculated by dividing the number of rooms sold by rooms available.
Graph
Occupancy Rates Occupancy Rates, in %, 2024
UN Tourism, Sep 2025
Region Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Total
oy
Passenger Demand - domestic =2V Asia and the Pacific| 62 60 67 68 67 66 71 73 63 69 68 63
JIATA North-East Asia 61 58 67 68 68 66 72 T4 63 69 67 62
South-East Asia 62 67 62 61 64 65 70 69 63 65 69 69
- Oceania 67 74 73 68 66 66 70 71 /1 74 77 69
Passenger Demand - International ";;:' South Asia 66 70 64 62 59 60 62 60 61 59 69 69
Total 62 60 67 68 67 66 71 73 63 69 68 63
Seat capacity - domestic %@?F
IATA
. <8
Seat capacity - Internationa
pacity IATA
Travel Sentiment Bl_]_.um.(_..
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Measure t0o manage better

- International Network
..J‘ of Sustainable Tourism
UN Tourism Observatories

Measuring
the Sustainability
of Tourism
Enyi tal. Social 44 observatories around the world
i nvironmental, Socia ) : ;
Internationally agreed G ’ ’ required to monitor 11 core issue areas:
reference framework for overnance

Eramework and seasonality, employment, destination

Indicators for Tourism economic benefits, local satisfaction,

Businesses - industries energy management, water management,
solid waste management, accessibility,
climate action

measuring the economic,
social and environmental
aspects of tourism.



| THE BEST TOURISM

VILLAGES BY UN TOURISM
INITIATIVE?

A global initiative to highlight those villages
where tourism preserves cultures and traditions,
celebrates diversity, provides opportunities

and safeguards biodiversity.
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TOURISM POLICY ENABLERS &
PERFORMANCE

TS
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How does tourism perform for people
and how are policies contribute to an
inclusive sector ?

How does tourism contribute to the
prosperity of a country and how do
existing policies build prosperity?

Copyright © United Nations World Tourism Organization (UN Tourism)

How does tourism impact on planet
and how policies progress
environmental sustainability?

How does tourism governance work
for People, Planet and Prosperity?



Technical session 1

New Governance and Policy
for the Future of Tourism:

Leveraging Data and
Collaboration
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