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Looking back… 
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World
International Tourist Arrivals (million)

2010-2019

Source: UN Tourism



5

Asia and the Pacific
International Tourist Arrivals (million)

2010-2019

Source: UN Tourism



The worst crisis ever



International 

tourism 

2019 – 2024, 

World

Source: UN Tourism

Data as of September 2025

¹ Revenues include international tourism receipts and passenger transport fares.

² In local currencies and constant prices.



Domestic tourism
Domestic tourism has gained increased 

importance since domestic tourism was a 

key driver to support the recovery  of an 

important number of destinations. 

More digitalized

Technology has changed the way 

travellers search, book and plan their tr ip.

Technological advances such as AI are 

shaping the way for more personalized 

travel and enhanced experiences.

Sustainable products
Products with a strong sustainable component 

such as nature, rural, gastronomy and 

wellness tourism have emerged as popular 

travel choices. Travellers are becoming more 

acquainted with sustainable practices at the 

destination, as part of their travel choice.

Changes in traveller’s behaviour

More responsible
Sustainabil i ty, authenticity and localhood: 

travellers believe in the importance of 

creating a posit ive impact on local 

communit ies, increasingly searching for 

authenticity, sustainabil i ty and experiential 

travel.
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International 

tourist arrivals 

and receipts

Arrivals (millions)

Receipts (USD billions)

Source: UN Tourism

(Data as of September 2025)

¹ Real percent change (in local 

currencies at constant prices).

+14% over 2019¹



Recovery of international 

tourist arrivals 

World

Percentage of 2019 levels
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Percentage not recovered

Percentage recovered

Source: World Tourism Organization (UN Tourism) 

(Data as of September 2025)

* H1 2025: first half of 2025 (provisional data)
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International tourist arrivals 

by region, H1 2025* 

% change over 2024

Middle

East

Source: World Tourism Organization (UN Tourism) 

(Data as of September 2025)

* H1 2025: first half of 2025 (provisional data)
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International tourist arrivals 

by region, H1 2025* 

% change over 2019

Asia

Pacific

Source: World Tourism Organization (UN Tourism) 

(Data as of September 2025)

* H1 2025: first half of 2025 (provisional data)



Source: UN Tourism

Data as of September 2025

* Provisional data
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International tourist 

arrivals

Asia and the Pacific,

by subregion, 

January-June 2025* 
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% change over 2024

% change over 2019

Source: World Tourism Organization (UN Tourism) 

(Data as of September 2025)

* H1 2025: first half of 2025 (provisional data)

Asia and the Pacific in 2024
International Tourist Arrivals: 318 mn (-12% over 2019)
International Tourism Receipts USD 424 bn (+24% over 2019)
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Top 20 best-performing destinations, January-June 2025*
International tourist arrivals

% change over 2024          % change over 2019

Source: UN Tourism. (Data as of September 2025)     

* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025.

Europe

Asia Pacific

Americas

Africa

Middle East
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Europe

Asia Pacific

Americas

Africa

Middle East

Top 20 best-performing destinations in terms of receipts, H1 2025*
International tourism receipts

% change over 2024¹          % change over 2019¹

Source: UN Tourism. (Data as of September 2025)     

* H1 2025: first half of 2025. Graphs show destinations which have reported data for at least January through May 2025. 

¹ In local currencies if so reported by the destination, otherwise in US dollars.



Percentage of experts mentioning each factor
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UNWTO Panel of Experts Survey

What are the main 

challenges that 

international tourism is 

facing in 2025?

Source: UN Tourism Panel of Experts Survey 

(September 2025)



Headwinds ahead 
Looking ahead



UN Tourism Panel of Experts Survey

What are your prospects 

for your destination in 

Sep.-Dec. 2025?

Percentage of responses: Global

20

Source: UN Tourism Panel of Experts Survey 

(September 2025)



UN Tourism Panel of Experts Survey

What are your prospects 

for your destination in 

Sep.-Dec. 2025?

Percentage of responses  by world region

21

Source: UN Tourism Panel of Experts Survey 

(September 2025)

Much worse

Worse

Same

Better

Much better
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Source: UN Tourism Panel of Experts Survey 

(September 2025)

Note: The Confidence Index reflects perceived 

performance (evaluation) and expectations 

(prospects) for the tourism sector every four 

months.

T1: January to April

T2: May to August

T3: September to December

UN Tourism Confidence 

Index

Evaluation of past 4 months

Prospects for next 4 months
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Source: UN Tourism (September 2025)

* Percent change is year-on-year except for 

2021 through 2024, which is compared to 2019.

(f) Forecast

International tourist 

arrivals

% Change (year-on-year)*

% change over 2019

+3% to 5%

Actual data

Forecast
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Global tourism inflation 

vs. headline inflation 

% change in consumer prices

Source: UN Tourism and IMF (July 2025 WEO)

* Tourism inflation proxy is a weighted average   

of restaurant & hotel inflation and transport 

inflation.

(f): Forecast

Tourism inflation proxy*

Headline inflation (all items)
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World GDP

(constant prices)

% change

Source: IMF: World Economic Outlook,

July 2025 Update

(f): Forecast
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Crude oil price*

(petroleum)

USD per barrel

(f): forecast

* Simple average of three spot prices: 

Dated Brent, West Texas Intermediate 

and the Dubai Fateh.

Source: IMF: World Economic Outlook, 

July 2025 Update
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Measure to manage better

44 observatories around the world 
required to monitor 11 core issue areas: 
seasonality, employment, destination 
economic benefits, local satisfaction, 
energy management, water management, 
solid waste management, accessibility, 
climate action 

Internationally agreed 
reference framework for 
measuring the economic, 
social and environmental 
aspects of tourism.

Environmental, Social, 
Governance  
Framework and 
Indicators for Tourism 
Businesses - industries



• Sector´s key impacts and dependencies on 

nature

• Guiding the private sector through the 

complexities

• Priority actions for Travel and Tourism to halt 

and reverse biodiversity loss

• The role of governments and public sector 
bodies to become a Guardian of Nature



WORLD TOURISM 

REPORT

Copyright © United Nations World Tourism Organization (UN Tourism)



01 People

How does tourism perform for people 

and how are policies contribute to an 

inclusive sector ?

04 Governance (Policy only)

How does tourism governance work 

for People, Planet and Prosperity?

03 Prosperity

How does tourism contribute to the

prosperity of a country and how do

existing policies build prosperity?

02 Planet

How does tourism impact on planet 

and how policies progress 

environmental sustainability?

TOURISM POLICY ENABLERS &

PERFORMANCE

Copyright © United Nations World Tourism Organization (UN Tourism)



Technical session 1 

New Governance and Policy 

for the Future of Tourism: 

Leveraging Data and 
Collaboration 



”

Xie Xie!

Michel Julian
mjulian@untourism.int
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