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NEW GOVERNANCE AND
POLICY FOR THE FUTURE OF

TOURISM:

LEVERAGING DATA AND
COLLABORATION

DR. FRANS TEGUH, MA.,CHE
Senior Advisor to The Minister of Tourism
for Sustainable Development and Conservation,

Republic of Indonesia

19" UN TOURISM/PATA FORUM ON TOURISM TRENDS AND
OUTLOOK, GUILIN, CHINA/SEPTEMBER 18-20, 2025




OVERVIEW INDONESIAN TOURISM POLICY &
STRATEGIC SITUATION ANALYSIS

TOURISM TARGETS IN PRESIDENTIALREGULATION NO. 12 OF 2025
ON RPJMN 2025-2029
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President Prabowo Emphasizes the
Importance of Planning in National
Development Based on the Pancasila
Economy

Presidential Directive: Musrenbangnas RPJMN 2025-2029, December 30,
2024, Ministry of PPN/Bappenas
M
, Followingup on the directive
duringa meeting between the
o= , Minister of PPN/Head of
J ( Bappenas and the Minister of
R ! Tourism on November 13,
2024, severaltechnical
meetings have been
) conducted to finalize the
S . proposedtargets.
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Big targets for the tourism sector for the next 5 years

"Comprehensive Strengthening Towards Indonesia as a

“Building the Foundation of Quality Tourism” World-Leading Tourism Destination"

Travel & Tourism Development Index Travel & Tourism Development Index
RANK 22 Top 20
Domestic tourists Foreign Tourists Domestic tourists Foreign Tourists
1.08 billion 14.6-16.0 million 1.5 billion 20.0-23.6 million
trips visits trips visits
Tourism Contribution to GDP Tourism Contribution to GDP
4.5%-4.6% 4.9%-5%
Tourism Foreign Exchange Tourism Foreign Exchange
19.0-22.1 billion USD 32,0-39,4 miliar USD
Tourism Workforce Tourism Workforce
25.8 million people 29,0 million people

Average Spending per Arrival (ASPA) Average Spending per Arrival (ASPA)
1.300-1.381,3 USD 1.600-1.672 USD




Breakthrough: flagship and new programs

Clean Tourism
Movement

Establishment of task
forces, construction of
sanitation facilities, in
collaboration with the
Regional Government

7N

TTDI - Health & Hygiene
score (3.78) below the
Asia Pacific average (4.53)
Hygiene = major issue

Sumber: Analisis Kemenpar

Tourism 5.0:

Al & Digitalization

Digitizing tourism for
wider and quality
marketing

N

The importance of
digitalization adoption
to target the target
market more effectively

Tourism
Upgrade Program

Utilization of special
interests as attractions:
gastro-tourism (culinary),
marine, wellness

N

It is necessary to sharpen
Indonesia's image as a high
quality tourism destination

and can bring affluent tourists

Events with
Indonesia IP

Organizing quality events
that are characteristic of
Indonesia and raising a
name in the global arena

N

Indonesia as the center
World-class tourism
events
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Tourism
Village

Improving the quality and
guantity of 6,061 tourist
villages for economic
growth and equitable
development

”N

It is necessary to increase

the number of outstanding
Tourism Villages in the

international arena

n Mapping to Asta Cita

s



In line with the 2025-2029 RPJMN, the focus of development is nianes 0 '
10 Priority Tourism Destinations and 3 Regenerative Tourism Destinations

Distribution of Priority Destinations
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Source: RPIMN 2025-2029 by the Ministry of National Development Planning/Bappenas




(1) BUILDING A SMART MARKET INTELLIGENCE ECOSYSTEM: ¢ &
TOURISM MARKET INTELLIGENCE SYSTEM  Data - Insight = Policy

CUFTEED i KEY INSIGHTS i PARTNERSHIPS DASHBOARD
DATA:
K * Tourist Trends L Nat|.on.al
e « Overtourism >tatistics Agency EARLY-WARNING
Hotspots (BPS)
Visitor Arrivals . 2. Ministry of SYSTEM &
* Economic Vs. Tourism EVIDENCE-BASED
é Environmental (Kemenpar) POLICY TOOL.
Impact 3. Digital Platforms
Mobility * Diversification (OTA, Search
Recommendati- Engine, Social
ons. Media)
4. Universities
5. Telecom
Provider &
Economic, Social, Transport

Environment Companies.




Customers Profile

Seasonality of International Tourist Arrivals per Month
(average of 2017-2019 & 2023-2024)
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Top 7 International Tourist Arrivals, 2024
(share 60%)
20 16,39
10,13
10 8,62
5,11 3,14
: I-Tals
Malaysia Australia Singapur China Timor India Korea

Leste

Sumber: BPS

wonderlul
mdonesm

Top 7 International Tourist Expenditures per
Visit, 2024*

Amerika Serikat
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I, 195368
I, 944,93
I 19295
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I, 1854,04
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Top 7 International Tourist Expenditures per Day, 2024*
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India Koi'ea Australia Jepang Amerika UEA  Singapura
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Sumber: * Statistik Pengeluaran Wisatawan Mancanegara 2024-BPS




Performance of International Tourists e

Distribution of International Tourist

Arrivals by Nationality /% Share 47,06% Share 19,60% Share 18,20%
Ngurah Rai {//7?(;3 Soekarno Hatta Batam
Growth 11,43% Growth 6,88% Growth 21,13 %
1. i Australia 23.10% 1. i China 17,41% i i 1. i Singapore 48,13 %
2. China 8,56 % 2. | Malaysia 12,86% i i 2. i Malaysia 24,54 %
3. | India 6,50 % 3. | SaudiArabia 751% : i 3. i China 3,79%
4. i South Korea 5,49 % 4. i Singapore 654% : i 4.  India 2,75 %
f 5. France 5,52% 5. Netherlands 550% i i 5. i South Korea 0,93 %
/ 6. United Kingdom | 4,81 % 6. i Japan 4,72% i i 6. i Japan 0,82 %
.:: ::// 7. United States 4,07 % 7. i South Korea 409% i i 7. i United States 0,75 %
= 24%3'64% - 8. i Netherlands 3,12% 8. i France 3,38% i : 8. i Australia 0,68 %
- O ‘e - 9. i Germany 2,95 % 9. United States 3,07% i i 9. i United Kingdom i 0,67 %
Nationalities with Highest and Lowest Growth 10. i Others 35,87 % 10. | Others 34,91% 10. | Others 16,94 %
( A
W Russia 0 34,23% —
&) saudiArabia €D 20,13% - Q@ 273%
@_= Malaysia O 19,36 % g United States Q -0,28 %
‘e, South Korea 0 16,20 %
\ ® Japan c 15,67 % )

Sumber: BPS RI,
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Can Bali Ever Solve Its
Overtourism Conundrum?

WORLD ~ INDONESIA @)

fp by Chad de Guzman
JAKARTA Home News Business Tech

Home »

Lifestyle

Australian Government Issues Travel

= NV VN

AdVisory for IndOHESia’ ESpECially Bali ts relax on the Kuta Beach near Denpasar on Indonesia’s isle

Yovanda Noni, BeritaBali.com
- SHARE 00000
(LJune 5,2025 | 3:53 pm

“Australians have drowned in coastal areas, due to rough seas and strong rip currents at

tourist beaches including in Bali. Many beaches are unpatrolled,” the warning states.
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kemenpar.n and pesona.indonesia View profile
Indonesia
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OFFICIAL STATEMENT
MINISTRY OF TOURISM

Jakarta, 2 September 2025

The Ministry of Tourism of the Republic of Indonesia wishes to
reassure all visitors that Indonesia remains open, welcoming, and
all major tourist destinations across the country are accessible.
We are fully committed to providing a safe and memorable travel
experience.

In light of the current situation, we encourage all visitors to
remain calm and continue enjoying their stay in Indonesia with
confidence. The Indonesian Government is committed to
maintaining public order and safeguarding the safety of all citizens
and visitors.

For urgent assistance or inquiries, visitors may contact
the following 24-hour hotlines:

Halo Wonderful Police: 110 / 112

(Ministry of Tourism): Fire Department: 113 / 1131
+62 811-895-6767 (WhatsApp) Ambulance: 118 / 119

+62 21-3838-000 (Phone) Search and Rescue (SAR): 115




(2) DATA TOOLS & INFORMATION SYSTEMS : STRATE
PARTNERSHIPS FOR COLLECTIVE INTELLIGENCE

______________________________________________________________________________________________________________________________________________________________________

( : o e a
TECHNOLOGIES: T aﬂ;ﬁ
== Y 4 (TT) i | \)" = / m
s Al Travel Planner g it u/‘ L ‘. we .\
= loT sensors
| _ falﬂgi
Big Data Al Travel Companion lala
Tourism O _
Intelligence Boas Interactive u 0-.
Al Command Centre dashboards e 4
TOOLS PURPOSE:
« Visitor flow management — Predictive analytics & real-time redistribution.
 Peak season management > Data-driven campaigns.
» Overcapacity reduction — Carrying capacity analysis & regulation.
* Resident sentiment monitoring— Digital surveys & sentiment analysis.

« Climate change adaptation > Mapping vulnerable destinations.
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Owned Media Website
N Tourism 5.0:
Al Technology Development on the Indonesia.travel Website

Al Travel Assistance (Planner & Companion) and Command Center

Al Travel Planner Al Travel Companion : Al Command Centre

Leveraging Machine Learning to generate - Using Natural Language Processing (NLP) technology A data-driven analytics center that provides

personalized itinerary recommendations, . as an interactive chatbot that provides relevant,
including Itinerary Generator and Management
Tools according to traveler preferences.

strategic insights, including tourist flows,
complete, and up-to-date information in a variety of activity mapping through heat maps, and visit

languages. impact analysis. Additional features include

analysis of tourist patterns, destination
preferences, and market trends.

Kementerian Pariwisata Republik Indonesia
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Landing Page

wonderful a?
mndonesia Explore Indonesia  Visit Indonesia Calendar Of Events  Information Center ~ Essentials

Jakarta Family Culinary and
Cultural Trip

£ Jan 01 = Jan 01 @ Jakarta, Indonesia

Get custom travel recommendations based on where you wanttogo —

Experience the vibrant heart of Jakarta with your family on a culinary and cultural adventure, This trip focuses on exploring

wonderful ) . ; . : . . , ,
mdonesw)l Explore s Calendar of Events nformation Center Essentials ®GBEN - | Q the city's diverse street food scene, indulging in fine dining experiences, and immersing yourselves in Jakarta's rich art and

culture, with oppaortunities for relaxing spa wellness

EXPLORE NUSANTARA

— Discover the Wonders of Indonesia’s Regions —
Day1 | Cultural exploration & Fine Dining

1. National Museum of Indonesia

Begin your Jakarta adventure by delving into Indonesia's rich history and
diverse culture at the National Museum. Explore its extensive collections,
ranging from prehistoric artifacts to ethnographic displays, offering a

comprehensive insight inta the nation's heritage. This visit provides an
excellent foundation for understanding the country's past and present. [1, 2]

Gedung Gajah, JI. Medan Merdeka Barat

SuIawesn Ka “mantan p Art & Culture No.12, Gambir, Kota Jakarta Pusat

https://indonesia.travel/gb/en/

Kementerian Pariwisata Republik Indonesia




Regular Content

Wonderful
Indonesia in 1
grid consists of 2
UGC content and
1 copy content
(middle content)

Kementerian Pariwisata Republik Indonesia

wonderful CJF 5,449 1.5M 282
ndonesia R
posts followers following

Wonderful Indonesia

Tourist Information Center

Official Account of Indonesia's Ministry of Tourism.
Tag @wonderfulindonesia or #Wonderfullndonesia to
permit us to repost.

(2> www.indonesia.travel

@ wonderfulindonesia

@*\J

Gastronomy Heritage Marine Culture

Indonesia’s Hidden

wonderful /gl 7,071 1.2M 215
mndonesia <
posts followers following

Pesona Indonesia

Tourist Information Center

Akun resmi Kementerian Pariwisata Republik
Indonesia. #Wonderfullndonesia #DilndonesiaAja

@ www.indonesia.travel/id/id

@ pesona.indonesia

Following v Message

Nusa Tengg... Jawa Tengah Jakarta Lampung  PUKI

m worngerful 4
mdonesia 7.

Pesona
Indonesia
consists of 2
copy content and
1 UGC (middle
content).

13



Content Amplification
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Bawa Pulang Cerita

dari Setiap Sudut Nusantara
#MudikTenangMenyenangkan

\
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,';~ 7 £
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LN Scondisini

Jpromo mencrik
#MadikTenangMenyenanghan

.4’ ' Ne /
5

QO cresonaindonesia

Selain ltu, Nikmati Juga Berbagai Paket Staycation
Sambil Menikmati Sejarah Jakarta

SapraRasa

it Nertens

+Indonesian set Lunch
“imperal Feast

“Twie The Indulgence.

Boctspacials
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Daftar Mudik Gratis

SUMN e

Mudik Aman Sampai Tujuan
BUMN 2025

K2i

Mudik Gratis
bersama KAI 2025

@INKA

Mudik Aman Sampai Tujuan
bareng INKA 2025

“asdp
Mudik Gratis
bersama ASDP

&

Mudik Gratis Bersama
JasaTirtal

Mudik Gratis Bersama
PT. Kiiring Berjangka Indonesia
2025

@} JASA RAHARJA

Mudik Gratis Lebaran 2025
areng Jasa Raharja

Mudik Gratis 2025
bareng NindyaKarya

Mu
Pupuk Kujang

Pegadaian

Pegadaian Kanwil X Semarang
Mudik Aman Sampai Tujuan
2025 PT Pegadaian

tasBen

Mudik Bersama
Taspen 2025

%iofarma‘z

Mudik Aman Sampai Tujuan
BUMN 2025

Dahana
Mudik Aman Sampai Tujuan
Bersama Dahana 2025

POS
iND

ik Gr N 2025
Bersama PosIND

“Mudik Aman Sampai Tujuan’

HistoriealTour

(raverious Tour& Trove

- Borobudur Country Side Tour
32 Jogakarta Paket Tour

et Tour Kve )

« Tapak Jelajah
- Petualang Ciik

4D3N BaliZiarah
Wisata Katol

g

C )

(T Wonders )

Daftar Promo Mudik

Citilink
ik inktrip

Lion Group
Mudik Lebaran dan Liburan
#DilndonesiaAja

Ramadhan Festive
tiket@com
THR
(Tiket Hari Raya)
atourin

igabuburit
(Ngabuburit Bareng
Atourin)

traveloka®

Lebaran Liburan

mister {2) aladin
@

Promo Ramadhan
an Idul Fitri

nin.com

Paket Promo Djalanan

Saba Tatar Sunda

Lebaran Bareng Yukkk

Explore
Riau dan Sumbar

. YPATIH INDO
v

Paket Wisata

Kangen Jogja

Lebaran 2025
Paket Wisata
Palembang-Pagaralam

Ramadhan Koreem
i
RE

Heritage of Rezipes

Mudik Aman Sampai
‘Tujuan BUMN 2025

Mudik Bahag
Bersama BAZNAZ

Yuk, Ajak keluarga

berlibur sambil belajar sejarah

#DilndonestaAja

Daftar Mudik Gratis

injourney @

Mudik Aman Sampai
‘Tujuan BUMN 2025

Pemerintch Prov. OK! Jakarta
Mudik Gratis 2025

n Balik Seneng
Pemprov Jateng 2025

Pulang Basamo 2025

Mudik Gratis
Kab. Tangerang 2025
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Data into Strategy Formulation e

The tourism marketing funnel connects with data tools and information systems by turning awareness, consideration,
conversion, and advocacy into measurable insights, enabling evidence-based decisions, targeted promotion, and
effective destination management.

Marketing Funnel

‘ Website, Search Engine,

(000 - Digital Ads, Social Media, Digital
o g o~ . Out of Home (DOOH), TVC

Q gj@ Travel Website, Travel Exhibition
SEARCH  lARE (B2B), Travel Expo (B2C)

AWARENESS

N o\

NATIVE
SOCIAL ]
DISPLAY

Website, Search Engine,
Al Travel Planner,
Booking Platform

CONSIDERATION

Website, Al Travel Companion, Online
Travel Agent (OTA), Offline Travel
Agent (TA/TO), Airlines Website,
Business Matching(B2B) Travel
Exhibition (B2B), Travel Expo (B2C)

CONVERSION
Ll

¥

ADVOCACY

Y

Website, Social Media, EDM, UGC,
Aggregator Platform

8



Customer Journey

DREAMING

The phase where
potential tourists are
inspired to come to
Indonesia

. Social Media (IG,
Tiktok, Youtube)

. Search Engine
Optimization (SEO)
on the website

. Search Engine
Marketing (SEM)

. KOL Marketing

. Word of Mouth

PLANNING/
SEARCHING

Access the website to
find out about Indonesia
and create an itinerary
plan.

. www.indonesia.travel

. Al Travel Planner

. Al Travel Companion

. OTA

. Tour Agent/Tour
Operator

. Travel Exhibition (B2C)

Access the website to
find out about Indonesia
and create an itinerary
plan.

. www.indonesia.travel

. Al Travel Planner

. Al Travel Companion

. OTA

. Tour Agent/Tour
Operator

. Travel Exhibition (B2B)

>

Make a final decision for
the execution of the
itinerary plan

. Al Travel Companion
. Social Media
Engagement

wonderlul /@GS ,
mdonesia 8. §

>

BOOK.NG / W SHAR.NG

Word of Mouth, “story-
telling” Review about
Indonesia

Social Media

User Generated Content
(UGC)

Aggregator Platform
(ratings & reviews,
examples: TripAdvisor,
Google Reviews)

y


http://www.indonesia.travel/
http://www.indonesia.travel/
http://www.indonesia.travel/
http://www.indonesia.travel/
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Tactical Strategy for Foreign and Domestic Tourists

Leveraging Singapore as a tourism gateway for
destinations in Indonesia, Changi Airport serves
more than 100 international destinations and offers
direct flights to almost all ASEAN countries, East

Alternative travel route development program.

-

;T
.L_l_l Diversification
0A

A program to develop superior special interest
tourism products such as gastronomy, marine
tourism, wellness, art tourism, textiles, educational

~

Product

trips, fashion tourism, golf, geoparks, and Muslim-
friendly tourism, all targeting the luxury segment.

m— O\ W N\ [, e N
- Diversification

A tour package program offered at affordable prices
during the low season. This program is a bundled
package that combines various services such as
accommodation, transportation, and tourist activities
at a lower price than purchasing them separately.? cities.

Qsia, Europe, and Australia. j wen cheaper during the high season.

Collaborating with airlines to offer Beyond Bali and
joint promotions to open new routes to secondary

y

/ PR Holistic \
o

An integrated communications program that aims to

Amplifications

increase the impact of tourism promotion as a whole
through collaboration, activation, and message
reinforcement across all communication channels — digital,

mass media, field activation, and industry collaboration.




(3) CHALLENGES & Al INTEGRATION: " @

Leveraging Technology to Solve Real-World Challenges
MAIN CHALLENGES:

1. FRAGMENTED DATA 2. LIMITED HUMAN RESOURCES
Information is scattered across various platforms and Shortage of expertise in data analysis and tourism
institutions without effective integration. information technology.

3. PRIVACY & ETHICS
Challenges in maintaining visitor privacy data and security while leveraging for insights.

Al SOLUTIONS:

(]
A © o
Predicting trends & segmenting NLP for reviews & sentiment Computer vision & Cloud-based
visitors. analysis. analytics
Visitor segmentation and prediction of Review processing and sentiment analysis Automated visitor counting through CCTV
future visit patterns. to understand travellers experiences. and real-time cloud analytics.

.



(4) MEASURING IMPACT WITH SUSTAINABLE KPIS &+

REFER TO TTDI

1) Price Competitiveness
(#3)

2) Prioritization of Travel &
Tourism (#15)

3) Natural Resources (#19)

4) Cultural Resources and
Business Travel (#25)

5) Air Transport
Infrastructure (#39)

—
S
~
(Vo)

e
—

1) Price Competitiveness
(#5)

2) Prioritization of Travel &
Tourism (#12)

3) Natural Resources (#14)

4) International Openness
(#16)

5) Cultural Resources and
Business Travel (#23)

1) Price Competitiveness
(#6)

2) Prioritization of Travel &
Tourism (#12)

3) International Openness
(#16)

4) Natural Resources (#17)

5) Cultural Resources and
Business Travel (#24)

E 1) Environmental 1) Environmental 1) Environmental
o Sustainability (#134) Sustainability (#131) Sustainability (#135)
o 2) Health and Hygiene 2) Health and Hygiene 2) Health and Hygiene
N (#109) (#108) (#105)
E 3) TouristServices 3) Tourist Services 3) TouristServices &
8 Infrastructure (#101) Infrastructure (#96) Infrastructure (#98)
"6 4) ICT Readiness (#85) 4) ICT Readiness (#91) 4) Safety and Security (#80)
(aa] 5) Safety and Security (#83) 5) Safety and Security (#91) 5) ICT Readiness (#67)
Economic KPIs (TTDI-based) Social KPIs
*  Prioritization of Travel & Tourism — consistently .

among Indonesia’s Top 5 pillars, reflecting strong

government commitment.

*  Price Competitiveness — once a top-performing pillar
(2015-2019), but dropped significantly in 2021 &
2024, showing cost pressures in the tourism sector. .
*  Tourist Service Infrastructure — consistently in the
Bottom 5, highlighting the need for better facilities, .

connectivity, and quality services.

1) Prioritization of Travel &
Tourism (#3)

2) Natural Resources (#8)

3) T&T DemandPressure
and Impact (#13)

4) Cultural Resources (#16)

5) Price Competitiveness
(#20)

1) TouristServices
Infrastructure (#91)

2) Health and Hygiene (#82)

3) Socioeconomic Resilience
and Conditions (#80)

4) Environmental
Sustainability (#69)

5) ICT Readiness (#68)

Cultural Resources — consistently in the Top 5, showing
Indonesia’s strong cultural capital as a key tourism asset.
Health and Hygiene — consistently in the Bottom 5, signaling
gaps in public health standards, sanitation, and safety relevant

to tourism.

ICT Readiness — remains low (Bottom 5), limiting digital
inclusion and competitiveness in the global tourism market.
International Openness — sharp decline from rank 16 (2017 &
2019) to 56 (2021) and 69 (2024), mainly due to visa policy

changes (BVK).

1) Prioritization of T&T (#3)

2) T&T Demand
Sustainability (#5)

3) Natural Resources (#8)

4) Socio-economiclmpact
(#10)

5) Cultural Resources (#15)

WORLD
ECONOMIC
FORUM

N

1) Health & Hygiene (#89)

2) TouristService &
Infrastructure (#86)

3) ICT readiness (#73)
4) Openness to T&T (#69)
5) HR & Labour Market (#56)

5) Environmental
Sustainability (#56)

Environmental KPIs

* Natural Resources — consistently in the
Top 5, highlighting Indonesia’s
biodiversity and natural assets.

* Environmental Sustainability — biggest
improvement, from rank 134 (2015) to
56 (2024), showing progress in
sustainable policies and practices.




wonderlul
Criteria, Measurement and Verification for Sustainable Tourism ‘“dmes“*%

Based on UN-Tourism Criterias & GSTC Standard

* ‘integrity’ and ‘systematization are essential factor for criteria, measurement and verification ANSIL PENGUKURAN GAPAIAN = T
for sustainable tourism. f;:,”?f& ‘L‘"S’J'l;,lé‘j";d ! 'yliu‘v,fiil 151 K ‘IEIHI' ;

«  The objective of this assessment is to evaluate the extent to which sustainable tourism SERKELANJUTAN DI KAWASA Ikli]xul Al 1"‘“ |
criteria and indicators have been implemented, with the aim of ensuring better orchestration PANTAI PANGANDARAK WILAVAH LRUAN BA.I0 FLOR

among stakeholders to enhance the attractiveness, inclusiveness, sustainability,
resilience, and quality of tourism destinations as well as to achieve an internationally
recognized certification. Measurement and valuation process must increase the

overall credibility and effectiveness of the tourism industry.
+ The output of this measurement is a performance report that evaluates the implementation

of sustainable tourism practices at each destination. Y T
« The content of the report includes results frorm document verification and key evidence SR, £ L& ettt (L]

demonstrations, along with specific recommendations or corrective actions needed to meet

the standards of sustainable tourism.
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Socio-Economic Sustainability Cultural Sustainability Enviromental Sustainability
da. Management Structure al Ec [ : N a. Protecting Cultural Heritage a. Conservation of Natural Heritage
Framework " mic . ~ | 1. Cultural asset protection 1. Protection of sensitive environments
Destination management . | 2. Cultural artifacts 2. Visitor management at natural sites
responsibilities ; . 3. Intangible heritage 3. Interaction with wildlife
. Destination Management Strategy & ] 4. Traditional access 4. Species exploitation and animal welfare
Action Plans 5. Intellectual property rights b. Resource Management
- Monitoring & Reporting b. Visiting Cultural Sites 5. Energy conservation
b. Stakeholder Engagement 6. Visitor management at cultural 6. Water management

4. Engagement of businesses & = ' nd : sites

sustainability standards i \ S

. Engagement & feedback from local
residents

7. Water quality
c. Waste and Emission Management
8. Wastewater
9. Solid waste
10. GHG emissions and climate change
mitigation
1. Low-impact transportation
12. Light and noise pollution

7. Site interpretation

4

Version 2 standards incorporate 17 SDGs, divided into 4 sections, comprising 10
subsections, 38 criteria, and 175 indicators, including enriching cultural norms,
community, and local wisdom (Pancasila, Gotong Royong, Locality), and
implementing CHSE (Cleanliness, Heallth, Safety, and Environment).
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o SUSTAINABLE TOURISM
= IS DECLARATION
Sl as a commitment signed
by destination managers

CERTIFICATE, CHARTER, AND DECLARATION HANDOVER

This award is symbolically presented by the Minister of Tourism and Creative Economy
to the destination manager, witnessed by the Secretary-General of the United Nations
World Tourism Organization (UNWTO) on September 27, 2022, coinciding with World

Tourism Day."

‘. BRC BINTAN
.. (KEP. RIAU)




LEMBAGA SERTIFIKASI
INDONESIA SUSTAINABLE TOURISM COUNCIL
DEWAN KEPARIWISATAAN BERKELANJUTAN INDONESIA CERTIFICATION BODY

(LS-Pro ISTC) (CB-ISTC)

No. Sertifikat: STC-01/1X/2022
Certificate Nunber: STC-02/1X/2022

7 Hond

menyatakan
certify that

' ITDC The Nusa Dua, Bali
@}9 (LS Pro Kabupaten Badung, Bali KabBu;I;!?e.rl:ér!!n,RKEpsumoug-lrzgu

Has been assessed and cel t ustainable T Counci

"

% 2
A ﬁcredltonon

TINATION CERTIFICATE

ntation of the
principle: respe st > the Ministerial
Regulation No.9 Ye s bi Destination
DESTINASI PARIW ELANJUTAN Sustainable Managemen c ability, Cultural Sustainability,
ility
Tanggal Sertifikasi Awal: 26 September 2019 Audit Survailens (1
28 pi urvailens (1): 8 Mel 2021 Expiry Date: September 10, 2025
Tanggal Re-sertifikasi: 10 September 2022 Berlaku hingga: 10 September 2025

Jakarta, 10 September
Jakarta, 10th September 2022

Pelaksana Harian Ketua/Sekretaris, y "
Acting Chairman/Secretary,

)
Dr. Frans Teguh, M,
Standar yong doku e - Acrdedty
L’F'v«a?é IDN U

finable: ‘tourism’ Ceftific - s =

1-(:;

snble qnd sustolnuble t@urlsm




Kép. Riau:
oBintan Resort (2022)

Kalimantan Tir

Sumatera Barat: . ;
oDewi Pela (20

oDewi Kubu Gadang
(2021)

Riau:
oDewi Koto Mesjid (2021)

bYogyakartq. X ; Bali: Nusa Tenggara Burat:
oDewi Ngldnggeron (2020) oITDC The Nusa Dua oDewi Sesaot (2020)
oDewi Pentingsari (2020) . (2019) - resertif (2022) oDewi Bilibante (2020)
«_oDeWwi Jatimulyo (2020) PRNEEURCF : oDewi Pemuteran (2020)  oDewi Kembang Kuning (2020)
oDewi Kebonagung (2021) o|(32eov;|0|§em|ren Qaing pPeriigaglipLion (2020) \isa Tenggara Timur:
Noruikaiopgit Manqurian. SE e farb (202) oDewi Liang Ndara (2020)
(2021) ¢+ q . oDewi Pujon Kidul (2020) oDewi Sudaiji (2022)
oDewi WkasOn (2022) .+ oDewi Gubugklakah (2021)  oDewi Jatiluwih (2024) Papua Barat:
Dewi Sambi (2024) ~+ oDewi Tamansari (2021) oDewi Arborek

,@@WtiRejowmdngun (2024) oDewi Sanankerto (2024) 25 (2021)




The Formation of INSTO and MCSTO —

Monitoring Center of Sustainable

International Network of . . .
Tourism Observatories Indonesia

Sustainable Tourism
Observatories (INSTO)

Tourism

Monitoring the implementation of Seasonality
systa'lnable tourism in the (ilrpate Employment
destination/observatory area on S

strategic issues (SDGs, climate change,
etc.) and the determinant variables

related to the implementation of Accessibility DEiS;finnoa:qi%n
sustainable tourism. Observatory Benefits Pangandaran Toba North
conducted by monitoring center 11 West Java Sumatera
(MCSTO).
THEMATIC
Monitoring (I\thlecritse-:‘-?onducted by I\ig:}igg\gl:qs;cﬁt KEAYFQIESAS;J E Governance

institutions (Universities/Research
Institutes) to monitor the performance
and impact of Economic, Environmental,
Socio-Cultural through the use of Waste Water
applications/instruments of DPB (Sewage)
standard guidelines. MCSTO provides Management
evaluation assistance, corrections,
solutions, follow-up recommendations
in the context of cooperation with
parties in tourism destinations.

- J

Local
Satisfaction

Borobudur
Sleman,Yogya

Water Energy
Management = Management




(5) COLLABORATION & DATA STANDARDS wine 0 (@

DRIVING INTEROPERABILITY EXAMPLES:

THROUGH PARTNERSHIPS WITH:
Harmonization of data from various data sources (Booking.com,

1. Standardizing metadata and data Amadeus, MPD, VISA/Mastercard, and statistical data).
formats, so that data from different

countries/destinations can be a M a D E U S e sz?s"qonj
[ ot

compared and integrated. . A
P 9 ) 0§’ & _ @ visa
. . . v’ & redi i
2. Sharing best practices in data Booking.com &0k =
management, early warning systems, :
and destination planning.
o * Indonesia - People's Republic of China
3. BU|Id|ng local human resource * (Partners: The State Tourism Polytechnics (Poltekpar) -
Capacity through training’ expert Jiangxi University and Jiangxi Provincial Government)
eXChangeS’ and technical assistance. « Joint curriculum development between Indonesian and Chinese institutions.
« Establishment of the China Center as a hub for collaboration with university and
4. Developing a shared innovation industry alliances across China, including partnerships with Tianjin.
. +  Collaboration with the Health and Medical Exchange Cooperation Committee
eCOSyStem’ such as. an open tourism (HMECC) under the China Asia Economic Development Association (CAEDA) to
data platform or tourism hackathons. prepare a practical laboratory on Health and Wellness Tourism at Poltekpar Bali.

+ Preparation of Kamala Hotel as the hub/center of Health and Wellness Tourism in Bali,

with implementation starting in September 2025.



wonderlul /7@ '.
mdonesia 8. § )

« Sharing best practices in data management, early warning systems, and destination planning can strengthen
tourism governance. For example, Basarnas provides Early Warning Systems (EWS) for disaster response,
BMKG delivers real-time weather data for safety and preparedness, and ITMP (Integrated Tourism Master Plan)
guides long-term destination planning to balance growth with sustainability

Meteorology, Climatology, and
ey Geophysics Agency

Travel Smart,
Stay Safe in Indonesia

National Search and Rescu

(Basarnas)
B . .. ] ) |
. . . rﬁﬁg};\élsw)? Explore Indonesia Calendar of Events Information Center
* Developing a shared innovation ecosystem, such as an —
open tourism data platform or tourism hackathons, Travel idoal

fosters collaboration between public and private
sectors. Examples include innovations like an Al Travel
Planner for personalized itineraries, an Al Travel
Companion for real-time visitor assistance, and a Crisis Management Indonesia Latest News
Tourism Command Centre for integrated monitoring
and crisis management.




(6) GOVERNANCE FOR THE FUTURE OF TOURISM:

International Collaboration & Public-Private Partnerships

Data-driven policymaking (evidence-
based).

Roadmap for inclusive & sustainable
tourism.

> Cross-sectoral coordination to break
silos.

Regulations fostering innovation
(green tourism, digitalization).

Continuous monitoring & transparent
evaluation.

SCENARIO

wonderlul /7@ ,, ;_7.",
mdonesia k. HAcEHS

In Collaboration with:

1. National Statistics
Agency (BPS)

2. Ministry of Tourism
(Kemenpar)

3. Digital Platforms
(OTA, Search Engine,
Social Media)

4. Universities

5. Telecom Provider &
Transport Companies.

£



(7) HYBRID DATA: OFFICIAL STATISTICS + BIG DATA**

Integrating Traditional & New Data Sources

Agencies & Surveys

« Official statistics: national statistics office, ministry

of tourism, central bank.
Statistics Agency Mobile &

Ministry Social * Big data: mobilg positioning, Qoogle/social media,
Hybrid: e-wallet transactions, OTA reviews.
'Rt.iﬂ;i?i;’ « Hybrid approach: data fusion & cross-validation.

» Benefits: real-time insights + long-term validity &

Tourism comparability.
Official Statistics Intelligence Big Data




& C 25 kemenpar.go.id/en % 5} J =

Ministry of Tourism
Republic of Indonesia

{2 Home News > About > ® FAQS

Check out Indonesia’s 5 Super Priority Destination Click Here

Welcome to website Ministry of

Tourism of the Republic of... wonde-rf ul /

The Ministry of Tourism of the Repubilic of Indonesia is

the state ministry in charge of tourism Indone S




25 kemenpar.go.id/statistik-wisatawan-mancanegara

Kementerian Pariwisata
Republik Indonesia

& Publikasi >

ol Statistik > & Reformasi Birokrasi >

Ingin tahu soal 5 Destinasi Super Prioritas, klik di sini ya!

& PPID >

%3 Ragam Poltekpar {3 Layanan

STATISTIK WISATAWAN MANCANEGARA

Data Statistik Wisatawan Mancanegara Kementerian Pariwisata Republik Indonesia

{2 Beranda Berita Profil >
Q  Pencarian
RKEMBANGAN STATISTIK sl
JNJUNGAN WISATAWAN ——
ANCANEGARA
LAN JULI TAHUN 2025 Vo
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© W Tonskox 144531 A e

Jumlah Kunjunga
Januart-jull

Statistik Kunjungan Wisatawan Mancanegara
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ANCANEGARA e 2at i I
LAN JUNI TAHUN 2025 /5 ﬁ n
s 1.193.867 e 1156012 1.164.539 1.415.965
022854 1.306.000 Pmutn;:u‘::r; u}:t

384.769
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i 2025 (kunjungan) Mancanegara. Juni 2025 (kunjungan)
wahRal 637744 " AN o B8 Maaysis 236417 AN 200
skamo Hatta 236013 A 444y e‘- singapura 183748 " A .on

taem 166223 “aAi (@) ElAwwate 154220 N o

Jumilah Kunjunga
Januari-juni

7.050.

Statistik Kunjungan Wisatawan Mancanegara

RKEMBANGAN STATISTIK =zl
JINJUNGAN WISATAWAN

ANCANEGARA =it | (-
LAN MEI TAHUN 2025 Vo |

1310756

“win
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1279.258 12
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Pertumbuhan Jar
thd Jan-Mei
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984.769 I
Jut Agu Sep Okt Nov Des Jan25 Feb Mar Apr Mei

Kebangsaan Utama Wisatawan
Mancanegara. Mel 2025 (kunjungan)

R

Jumiah Kunjunga
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Statistik Kunjungan Wisatawan Mancanegara
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