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Why Smart? @ o rouriem

Destinations face challenges: While delivering economic prosperity, social advancement and
employment, if not adequately managed, tourism face increasing challenges at the destination level:

Destination perspective:
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Why Smart?

Destinations face challenges: While delivering economic prosperity, social advancement and
employment, if not adequately managed, tourism face increasing challenges at the destination level:

Demand perspective:

* Changing traveler expectations
=  Sustainability awareness and demand for sustainable options
=  New consumer behaviours

= Accessibility and inclusivity
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Sustainable, resilient and inclusive people-centered approach to tourism planning and management

Becoming Smart is no longer a choice.



Smart Destination
Platforms

Integrating data and technology to shape the future

of destinations.

= Big Data & Analytics: Real-time monitoring of arrivals, spending,

mobility, and satisfaction.

= Artificial Intelligence (AI): Forecasting demand, personalization of

services, chatbots.

= Internet of Things (IoT): Sensors for crowd management.
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