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UN Tourism on the Ground

Development Cooperation UN Tourism Programme of Work

1.

Related to Priority 1, technical assistance projects in Andorra, Angola, Cape Verde, China,
Congo, Colombia, Dominican Republic, Guatemala, Honduras, Oman, Sri Lanka and a regional
project for Europe with a focus on topics as master planning, legislation, statistics (TSA), hotel
classification, visitor management and economic leakages.

Related to Priority 2, technical assistance projects in China, Congo, Colombia, Croatia, Greece,
Guatemala, Oman, Qatar, Tanzania, Uzbekistan and a regional project for Latin America. The
projects focus on topics as aerial connectivity, urban tourism, hotel classification, product
development, marketing, route development, tourism awards.

Related to Priority 3, technical assistance projects in Andorra, Congo, Croatia, Dominican
Republic, Guatemala, Oman, Qatar, Sri Lanka, and Tanzania. The project focus on topics as
sustainable tourism planning and development, visitor management, hotel classification, and
tourism awards.

Related to Priority 4, technical assistance projects in China, Qatar, and Uzbekistan. The
projects focus on topics as tourism planning, tourism excellence and innovation.

Related to Priority 5, technical assistance projects in Cape Verde, Guatemala, Seychelles,
Uzbekistan and a regional project for Latin America. The project focus on capacity building for
tourism planning and development, training on tourism statistics, and training of hotel
classification assessors.
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The International Development and Cooperation (IDC) Department focuses on delivering practical, on-the-ground solutions to support sustainable tourism
development. It fosters cross-regional collaboration, implements technical projects, and provides direct support to the Member States through tailored interventions.

The IDC Department promotes sustainable tourism development within five strategic pillars:
¢ Human Capital Development: Enhancing skills and standards in tourism through targeted training.

Strategic Planning & Promotion: Supporting sustainable tourism planning and development.

Safety of Destinations: Creating frameworks to ensure secure and resilient tourism destinations.
Data-Driven Decisions: Empowering stakeholders with robust tourism analytics.
Silk Road Synergies: Promoting cross-border tourism initiatives through our upcoming thematic office

The below table provides an overview of activities that are completed, and under implementation between October 2025 and April 2026in addition to the activities
in the pipeline. Furthermore, country of activity, project budget and donor source, and overall tourism benefit are defined. The information is presented per region.

AFRICA
Completed:
Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities

Seychelles | Priority 5: Investing in Capacity Building in Hotel 2025 Ministry of Foreign | Ensure that staff are familiar with the

people Classification Affairs and Tourism | classification framework apply standards
1 month consistently and equipped to implement a
long-term internal training program to support
ongoing classification efforts.

Angola Priority 1: Placing tourism | Strengthening the tourism 2025 Member State (re- | Through a statistical needs assessment, in-
in global, regional and statistics of the country classification of country training workshops, and a final report,
national agendas. Building 4 months remaining extra- the aim is to improve the coverage and quality
better and strong budgetary funds) of basic tourism statistics, as well as to
institutions ensure that the results are in line with

international recommendations.
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Ongoing:
Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities

Cabo Priority 1: Placing tourism in TSA Technical 2025-26 Member State The overall objective of the technical mission

Verde global, regional and national Assistance for Cabo is to continue reviewing the methodological
agendas. Building better and Verde and procedural standards applied by Cabo
strong institutions Verde in the compilation of their Tourism
Priority 5: Investing in people. Satellite Account (TSA)

Congo Priority 1: Placing tourism in Capacity Building in 2016-2026 Member State The cooperation agreement was initially
global, regional and national Hotel Classification (several phases) signed on June 17, 2016, to support the
agendas. Building better and Republic of Congo's Ministry of Tourism in
strong institutions developing and implementing a classification
Priority 2: Market intelligence, system for tourist accommodation
rethinking destination positioning establishments (EHT). The project aims to
and product development. align local classification standards with
Priority 3: Fostering international benchmarks, improve
sustainability, inclusiveness and governance and legal frameworks, and build
resilience capacity within the Ministry.

Tanzania Priority 2: Market intelligence, Development and 2025-2026 Fundacion Project focused on strengthening the capacity
rethinking destination positioning | Promotion of Europamundo of local businesses and communities in the
and product development. Sustainable Forms of 12 months (Spain) Usambara Mountains to reactivate, improve,
Priority 3: Fostering Tourism in the and diversify sustainable tourism initiatives,
sustainability, inclusiveness and | Usambara Mountains with a view to enhancing tourism's contribution
resilience. to local economic development and the

conservation of natural and cultural heritage.
In the Pipeline:
Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities
Botswana | Priority 1: Placing tourism in The Tourism tbd The Ministry of the | The plan helps elevate the city’s profile as a

global, regional and national
agendas. Building better and
strong institutions

Priority 3: Fostering
sustainability, inclusiveness and
resilience

Development and
Promotion in Tourism
Development Area 1-
Gaborone- Phase Il

Environment and
Tourism

vibrant urban tourism hub through improved
infrastructure, targeted investments, and
enriched visitor experiences.
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Priority 4: enabling economic
growth, boosting investment and
innovation

Equatorial | Priority 2: Market intelligence, Update of Tourism 12 months Member State Revision of the Tourism Plan's approaches,

Guinea rethinking destination positioning | Master Plan forecasts, and operational recommendations,
and product development. considering structural changes. Incorporating
Priority 5: Investing in people a new tourism vision applicable until 2030.
Priority 1: Placing tourism in Development of an 24 months World Bank Long-term statistical assistance project aimed

Zambia global, regional and national Experimental TSA at preparing the country for its first
agendas. Building better and experimental TSA
strong institutions

The AMERICAS
Completed:
Country Contribution to the PowW Project Year/Timeframe Donor Tourism Benefit
priorities

Guatemala | Priority 2: Market intelligence, Aerial Connectivity 2025 Member State Strengthening the country's position as a
rethinking destination positioning | Assessment and 10 months competitive destination in the global market,
and product development. Promotion attracting new air routes and improving existing

ones in the short and medium term.

Guatemala | Priority 1: Building better and Updating the 2025 Member State Promote sustainable and competitive tourism
strong institutions. Sustainable Tourism development in Guatemala through the update,
Priority 3: Fostering Master Plan and 10 months promotion, and preparation for the
sustainability, inclusiveness and | Formulating a Short- implementation of the Sustainable Tourism
resilience. Term Implementation Master Plan.
Priority 5: Investing in people. Strategy

Honduras | Priority 1: Placing tourism in Technical Assistance 2025 Member State Continuation of long-term statistical assistance
global, regional and national Project on Statistical project aimed at preparing the country for its
agendas. Building better and System 5 months first experimental TSA.
strong institutions
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Ongoing:
Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities

Colombia | Priority 1: Building better and Case Study in 2025 - 2026 Chamber of Generate key insights to inform decision-
strong institutions. Sustainable Urban Commerce of | making and foster a sustainable, inclusive, and
Priority 2: Market intelligence, Tourism for Medellin Medellin — smart tourism model in Medellin, through a case
destination positioning and Affiliate Member | study on short-term rentals, digital nomads, and
product development. the quality of life of local communities.

UN Tourism
Cofinancing

Dominican | Priority 1: Building better and Support in the 2024-2026 Member State | Strengthen the tourism model of the Dominican

Republic strong institutions. development and the Republic by advancing a policy-driven transition
Priority 3: Fostering implementation of a 26 months towards a more sustainable, inclusive,
sustainability, inclusiveness and National Sustainable project UN Tourism competitive, and resilient sector, while
resilience. Tourism Policy and Cofinancing enhancing institutional and sectoral capacity,

Strategy attracting investment, fostering innovation, and
reinforcing its positioning as a leading
destination in the Caribbean.

Paraguay | Priority 2: Market intelligence, Tourism development 2026-27 UN Tourism Tourism route development project focused on

/ Jesuit rethinking destination positioning | and promotion along Regional Office | building cooperation mechanism and tourism

Missions and product development. the Jesuit missions 12 months in Brazil activities between 6 countries. Project

Route Priority 5: Investing in people. with focus on commencement April 2026.

(Argentina long-term

, Bolivia, establishment of

Brazil, route

Paraguay,

Uruguay y

Chile)

Uruguay Priority 3: Fostering Workshop 2026 UN Tourism Strengthen the tourism sector's capacity
sustainability, inclusiveness and | Regenerative Regional Office | through a pilot project that promotes
resilience. Tourism 8 months project in Brazil regenerative tourism, generates positive
Priority 5: Investing in people. (May - impacts on ecosystems, communities, and local

December) economies, and serves as a replicable model

within MERCOSUR.
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Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities

Colombia Priority 5: Investing in people. | Vocational and 2026 Member State Strengthen human capital and promote
Entrepreneurship inclusive economic opportunities in emerging
Capacity-Building and vulnerable territories in Colombia by
Programme for UN Tourism delivering vocational and entrepreneurship
Tourism in Colombia Cofinancing capacity-building through a locally anchored
programme in partnership with universities

and territorial authorities.

Ecuador Priority 1: Building better and Support for the 2026 — 2027 Member State Strengthen Ecuador’s sustainable tourism
strong institutions. Development and development through the development and
Priority 2: Market intelligence, | Implementation of a 12 months implementation of a participatory, policy-
destination positioning and National Sustainable UN Tourism driven national framework that fosters
product development. Tourism Policy and Cofinancing diversification, innovation, community
Priority 3: Fostering Strategic Plan in engagement, and resilience, in line with
sustainability, inclusiveness Ecuador international best practices.
and resilience.

Guatemala | Priority 1: Placing tourism in Strengthening the 2026-27 Member State Support the country in the revision and
global, regional and national country’s Tourism methodological development of the 10 tables
agendas. Building better and Satellite Account conforming the country’s TSA, including
strong institutions. methodological review, field assessments and

capacity building.

Guatemala | Priority 1: Building better and Support for the 2026 — 2027 Member State Support the effective implementation and
strong institutions. Implementation and monitoring of the Sustainable Tourism Master
Priority 3: Fostering Monitoring of the TBD Plan in Guatemala by strengthening
sustainability, inclusiveness Sustainable Tourism UN Tourism governance, data and monitoring systems,
and resilience. Master Plan in Cofinancing and human capital, while advancing a more

Guatemala sustainable and resilient tourism sector.

Honduras | Priority 1: Building better and Development of the 2026- 2027 Member State Ensure that the country’s tourism model
strong institutions. Sustainable Tourism evolves in a sustainable, competitive, and
Priority 3: Fostering Strategy and profitable way, thus improving Honduras’
sustainability, inclusiveness Investment Portfolio UN Tourism overall standing and international
and resilience. Cofinancing competitiveness.

Priority 4: Enabling economic
growth, boosting investment
and innovation.
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Peru Priority 4: Enabling economic | Tourism Microcourses 2026 Member State Tourism microcourses aimed at providing
growth, boosting investment for tourism local tourism stakeholders with key know-how
and innovation stakeholders on how to develop local tourism initiatives.
Priority 5: Investing in people Tourism Route Tourism route development assistance, with a

development specific focus on knowledge transmission and
assistance capacity building.

Argentina, | Priority 2: Market intelligence, | Visit South America - 2026-2027 UN Tourism Expand Visit South America’s international

Brazil, destination positioning and Regional Destination Regional Office in | visibility by developing a communication and

Bolivia, product development. Branding and Brazil marketing strategy centred on influencers,

Chile, Promotion Initiative promoting cross-border themed itineraries,

Paraguay, and strengthening its position in strategic

Uruguay, international tourism markets.

ASIA AND PACIFIC
Completed:
Country Contribution to the PowW Project Year/Timeframe Donor Tourism Benefit
priorities

Sri Lanka | Priority 1: Placing tourism in Development of Visitor 2025 Member State A framework in place for a visitor experience
global, regional and national Experience Model and 7 months (April- and management at select tourism attractions
agendas. Building better and Best Practices for October) in the country that will stimulate increased
strong institutions Visitor Management at visits while minimizing negative environmental
Priority 3: Fostering Select Tourism Sites and socio-cultural impacts on the sites, the
sustainability, inclusiveness host destination, and its community.
and resilience

Sri Lanka | Priority 1: Placing tourism in Rapid Assessment on 2025 Member State Ascertain the real impact of tourism on the
global, regional and national Economic Leakage in 7 months (March economy of Sri Lanka so that the tourism
agendas. Building better and the Accommodation, — September) industry continues to change the lives of
strong institutions Travel Agents/Tour people by driving growth, creating jobs,

Operator and Wellness reducing poverty, and fostering development.
Sector of the Tourism
Industry

Islamic Priority 5: Investing in people Tourism Marketing 2025 In-kind Following MoU, first activity with Shandong

Republic Training for the Islamic Shandong University of China. Tailor-made online

of Iran Republic of Iran: How 1 month University of capacity building training for public and private

to Attract the Chinese China marketing actors.
Tourism Market

Page 29 of 48




CE/126/4 rev.1

Ongoing:
Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities
China Priority 1: Placing tourism in Vision and Action Plan 2025 — 2026 Fujian Province of | Tailor-made project to develop a Tourism
global, regional and national to Build Fujian into a China Vision and Action Plan capable of acting as a
agendas. Building better and World-Renowned 14 months blueprint for the Fujian Provincial Department
strong institutions. Tourist Destination of Culture and other tourism stakeholders in
Priority 2: Market intelligence, Fujian, thus allowing them to take priority
rethinking destination actions on tourism planning, marketing,
positioning and product product development, and human resources
development. development.
Priority 4: Enabling economic
growth, boosting investment
and innovation
Sri Lanka | Priority 1: Placing tourism in Improving and 2024 Member State Continuation of  long-term statistical
global, regional and national Strengthening the assistance project aimed at preparing the
agendas. Building better and National Tourism country for its first experimental TSA.
strong institutions. Statistical System and
Compilation of a
Tourism Satellite
Account — PHASE I
In the Pipeline:
Country Contribution to the PowW Project Year/Timeframe Donor Tourism Benefit
priorities
Sri Lanka Priority 1: Placing tourism in | Formulation of key 2026-2028 Member State Transformation of SLTDA into a modern, agile,

global, regional and national
agendas. Building better and
strong institution

Priority 2: Market
intelligence, rethinking
destination positioning and
product development.
Priority 3: Fostering
sustainability, inclusiveness
and resilience

initiatives within the
framework of the long-
term strategic tourism
transformation of Sri
Lanka

and data-driven organization capable of
leading the national tourism agenda; to embed
principles of sustainability (environmental,
social, and economic) into all aspects of
tourism planning, development, and
management. To diversify and elevate Sri
Lanka’s tourism product and experience
offerings to meet the demands of
contemporary global travellers. To create a
transparent, attractive, and  supportive
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Priority 4: Enabling economic
growth, boosting investment
and innovation

Priority 5: Investing in people

ecosystem for both local and foreign
investment in the tourism sector.

China Priority 2: Market Developing the tourism 12 months TBD Developing the tourism potential of the 21st
intelligence, rethinking potential of the 21st Century Maritime Silk Road (with Fujian and
destination positioning and Century Maritime Silk Shandong Province)
product development. Road (with Fujian and

Shandong Province)

Chongqing, | Priority 2: Market Technical Advice & 8-months TBD Targeted high-level advice and capacity

China intelligence, rethinking Capacity Building for building on international tourism marketing
destination positioning and Planning and provided to Member Cities of the Lancang-
product development. Implementation of Mekong Tourist Cities Cooperation Alliance,

International Tourism creating enhanced capacities and new action
Marketing in Member plans to successfully promote the attractive
Cities of the Lancang- cities and destinations in the Lancang-Mekong
Mekong Tourist Cities Region to international markets.

Cooperation Alliance

Hong Priority 4: Enabling economic | Sustainable Tourism TBD TBD The main objective of the Sustainable Tourism

Kong, growth, boosting investment Forum Forum, with the first edition to focus on

China and innovation: accelerating “Sustainable Tourism Development in Desert

the uptake of new business
models.

Priority 5: Investing in
people: reinforcing education
and training, strengthening
human capital for decent work

Areas”, is to establish a solid partnership
between UN Tourism, the Finance Center for
South-South Cooperation, and the
Government of Hong Kong SAR. By providing
an adequate environment and structure in
which different tourism stakeholders from
around the world can convene, share
knowledge, and work towards development
priorities, a major step will be achieved towards
the ultimate goal of this partnership, which is to
financially empower local tourism stakeholders
on a global scale through the establishment of
long-term partnership structures
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EUROPE
Completed:
Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities

Andorra Priority 1: Building better Developing a Framework 2025 Member State Development of a Tourism Law for Andorra,
and strong institutions. Tourism Law focusing on sustainable growth, best
Priority 3: Fostering 9 months international practices, and local challenges.
sustainability, inclusiveness
and resilience.

Croatia Priority 2: Market Organizing Croatia 2025 European Bank | Promote responsible tourism by recognizing
intelligence, rethinking Sustainable Tourism for initiatives ~ that  prioritize  environmental
destination positioning and Awards 5 months Reconstruction protection, cultural preservation, and
product development. and community involvement. Encourage tourism
Priority 3: Fostering Development stakeholders to adopt greener, more inclusive
sustainability, inclusiveness (EBRD) approaches. Enhance the country's reputation
and resilience as an eco-conscious destination.

Thassos Priority 2: Market Marketing and Product 2024-2025 Thassos Sustainable project focused on tourism

Island, intelligence, rethinking Development Report, Municipality development with key input from residents.

Greece destination positioning and and a Residents Study 12 months Implemented together with Affiliate Member,
product development. ICF.

Ongoing:
Country Contribution to the PowW Project Year/Timeframe Donor Tourism Benefit
priorities

European Priority 1: Placing Integrating Positive 2025-26 UN Tourism (re- | First-ever diagnostic review and evaluation of

Region tourism in global, regional | Experiences and classification of | existing legal and regulatory frameworks

(Bosnia and | and national agendas. Legislations for 6 months available extra- | governing short-term rentals and

Herzegovina, | Building better and strong | Regulating Online Short- budgetary funds) | accommodation services, offered by hosts

Croatia, institutions. Term Rentals Platform through online platforms, in selected European

France, countries, followed by knowledge-sharing

Greece, IDC together with LAIS virtual events aimed at disseminating findings

Italy, and best practices with a special focus on the

Montenegro needs of Southeast European destinations.

and Serbia).

Page 32 of 48



CE/126/4 rev.1

Uzbekistan Priority 2: Market Establishment and 2026 onwards Operative in Operative in 2026.

intelligence, rethinking operation of the UN 2026

destination positioning Tourism Regional Silk

and product development. | Road Office

Priority 4: Enabling

economic growth, Preparation of the Silk

boosting investment and Road Office Work Plan

innovation.

Priority 5: Investing in Staffing

people.
Organization of a Silk
Road Leadership
Summit

In the Pipeline:
Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities
Ukraine Priority 4: Enabling Development of a 2026-27 TBD The primary objective of the Sustainable and

economic growth, boosting | Sustainable and Accessible Tourism Development Strategy for

investment and innovation | Accessible Tourism Western Ukraine will be to ensure a

Priority 5: Investing in Development Strategy sustainable, responsible, profitable and

people for Western Ukraine, competitive development of the tourism sector
based on regional within the regions comprising Western Ukraine:
needs-assessment for Chernivtsi, lvano-Frankivsk, Lviv, Ternopil and
immediate Zakarpattia.
implementation during
the war and in the post-
war recovery phase

MIDDLE EAST

Note on the Middle East

The Regional Office for the Middle East (ROME), in close coordination with the International Development and Cooperation (IDC) Department, supports Member
States in the Middle East region through practical, on-the-ground interventions that advance sustainable tourism development. This cooperation focuses on
responding to regional needs through tailored technical assistance, fostering partnerships, and facilitating the implementation of projects that strengthen the tourism
sector across the region. These efforts reflect the commitment from ROME and IDC to delivering tangible results and reinforcing UN Tourism’s support to the Middle

East region.
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Completed:
Country Contribution to the PoW Project Year/Timeframe Donor Tourism Benefit
priorities
Qatar Priority 2: Market Organizing Qatar Tourism 2025 Qatar Tourism Boost the tourism sector by recognizing
intelligence, rethinking Awards 2025 excellence, motivating stakeholders, and
destination positioning raising service standards across the industry.
and product The initiative enhances Qatar’s global image
development. as a quality destination, fosters collaboration
Priority 3: Fostering among tourism partners, and builds visitor
sustainability, confidence by showcasing best practices,
inclusiveness and innovation, and sustainability in tourism
resilience services.
Priority 4: Enabling
economic growth,
boosting investment and
innovation
Ongoing:
Country Contribution to the Project Year/Timeframe Donor Tourism Benefit
PoW priorities
Oman Priority 1: Placing The Update of the Hotel 2025-2028 The Ministry of Enhance the quality, consistency, and
tourism in global, Classification Scheme Heritage and competitiveness of the country’s hospitality
regional and national 3 years Tourism sector and improve service standards,
agendas. Building better increase visitor satisfaction, and strengthen
and strong institution the country’s overall tourism image and
Priority 3: Fostering appeal.
sustainability,
inclusiveness and
resilience
In the Pipeline:
Country Contribution to the Project Year/Timeframe Donor Tourism Benefit
PoW priorities
Lebanon Priority 1: Placing Development of a 2026 Chimelong Create a centralized and coordinated approach
tourism in global, Destination Management to managing tourism sector. It enhances
regional and national Organization System 4 months strategic planning, improves visitor
agendas. Building better satisfaction, supports sustainable tourism
and strong institutions practices, and strengthens local economic
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Priority 3: Fostering
sustainability,
inclusiveness and
resilience

Priority 4: Enabling
economic growth,
boosting investment and
innovation

development by aligning public and private
sector efforts.

Qatar

Priority 2: Market
intelligence, rethinking
destination positioning
and product
development.
Priority 3: Fostering
sustainability,
inclusiveness and
resilience

Priority 4: Enabling
economic growth,
boosting investment and
innovation

Organizing Qatar Tourism
Awards 2025-2027

2025-2027

10 months for
each edition

Qatar Tourism

Boost the tourism sector by recognizing
excellence, motivating stakeholders, and
raising service standards across the industry.
The initiative enhances Qatar’s global image
as a quality destination, fosters collaboration
among tourism partners, and builds visitor
confidence by showcasing best practices,
innovation, and sustainability in tourism
services.
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List of latest UN Tourism Publications

World Tourism Barometer

e Volume 24, Issue 1, January 2026
e Volume 23, Issue 4, November 2025
e Volume 23, Issue 3, September 2025

e nw

ansport
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Global Report on Women in Tourism Transport

UN Tourism and the International Transport Workers’ Federation (ITF)
have partnered to produce the Global Report on Women in Tourism
Transport. The report provides a comprehensive global overview of
women’s participation in tourism transport employment for the first time,
covering four key passenger industries: air, road, rail, and water. It
highlights women'’s roles, challenges, and opportunities across the sector,
examines persistent gender gaps and barriers to career entry and
advancement, and puts forward practical, actionable recommendations to
support more inclusive, fair, and equitable employment in tourism
transport.

minternational
“Tourism

Highlialitg,

2025 Edition

International Tourism Highlights 2025

International Tourism Highlights presents a concise overview of
international tourism in the world based on the results for the year 2024.

UN Tourism
IPSAS Policy
Guidelines Manual

Edition Vil - 2026

TS
&

UN Tourism

UN Tourism IPSAS Policy Guidance Manual — Edition VIII, 2025

This fourth edition of the UN Tourism Policy Guidance Manual (PGM) for
International Public Sector Accounting Standards is designed to help in
understanding IPSAS and how it applies in UN Tourism. The PGM is an
important tool in ensuring UN Tourism continues to base accounting
policies and prepares financial reports in accordance with IPSAS.
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Tourism Doing Business investment guidelines

Angola

Bulgaria

Lithuania

Mexico

Paraguay (updated version)

Saudi Arabia
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Shaping Sustainable Tourism — The Role of Observatories in Latin
America and the Caribbean

This report presents an overview of what a tourism observatory is; what
type of data it collects; how that data can inform sustainable tourism
planning, development and management; how it supports participatory
approaches; and it includes a series of case studies from tourism
observatories from Latin America and other regions of the world.
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Monitoring Report of the 2021 Best Tourism Villages by UN Tourism —
Progress, Successes and Challenges

The report provides an overview of the achievements and progress of
villages recognized under the first edition of the Best Tourism Villages by
UN Tourism (BTV). Drawing on data gathered from all participating
villages, the report highlights their active engagement in local development
programmes, community-led activities and sustainability initiatives. It
illustrates how these villages contribute to advancing the BTV objectives
by fostering rural development, preserving cultural and natural heritage
and promoting inclusive, innovative and resilient tourism practices.
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Breaking Barriers: Good Practices in Accessible Tourism and Inclusive
Employment. Outcomes from ITB Berlin 2025
This report showcases good practices in accessible tourism and inclusive
employment across the sector. Developed in collaboration with the
German Federal Ministry for Economic Cooperation and Development
(BMZ) and the Agency for Business and Economic Development (AWE),
it complements the Accessibility Guidelines for Tourism Businesses.
Through 11 case studies from the public and private sectors, the report
demonstrates the positive impact of accessibility and inclusion on service
quality, business resilience, sustainability, and society at large.
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A Guide for the Development of Astrotourism
Astrotourism is based on using astronomical resources such as dark skies,
star observation, celestial heritage and astronomy-related experiences to
create meaningful tourism products, especially in rural and remote areas
with low light pollution. This guide offers practical ideas for developing
these experiences in a sustainable and responsible way, combining
science, culture, storytelling and nature to support local communities,
protect night skies. It is co-edited with the Starlight Foundation and counts
with the kind support of the following UN Tourism Affiliate Members: La
A Guide for the Palma Island Society for Economic and Social Promotion and
Dexsiopment: 4 Development (Sociedad de Promocién y Desarrollo Econémico y Social

de la Isla de La Palma), Spain, and Tenerife Tourism Board (Turismo de
Tenerife), Spain.

Accessibility Guidelines for Tourism Businesses

ik
N T These guidelines, developed in collaboration with the German Federal
Ministry for Economic Cooperation and Development (BMZ) and the
Agency for Business and Economic Development (AWE), outline five steps
for tourism businesses to advance disability inclusion and accessibility.
The document provides tools to enhance innovation and business
performance through inclusive work environments and quality services that
meet specific access requirements of clients with and without disabilities,
srAccessbily /4 ke as well as seniors. It also highlights how accessibility can strengthen the

Sy b o ff competitiveness of tourism service providers in the global market. The

BusinesSes v accessible PDF was produced by the ONCE Foundation, in compliance
T with the WCAG standards.

Available in Spanish.

50 Years of Tourism: Global Trends and Future Scenarios. Briefing Paper
for the 26th UN Tourism General Assembly, Riyadh, Saudi Arabia
Celebrating 50 Years of UN Tourism, this Briefing Paper prepared for the
26th UN Tourism General Assembly reflects on tourism developments
between 1975 and 2025, provides a forecast on international arrivals for
2030 and proposes a set of scenarios for 2050.

Fifty Years of Tourism

Over five decades, international tourism has grown from 222 million
arrivals in 1975 to a projected 1.5 billion in 2025, driving economic
development and global connectivity. Export revenues soared eleven-fold,
and tourism now stands as a pillar for many economies, fostering jobs and
cultural exchange. Despite shocks like the COVID-19 pandemic, the
sector’s resilience is clear. With 2 billion tourists arrivals foreseen for 2030,
the future demands sustainable, inclusive growth, robust governance and
adaptability to global challenges.

Fifty Years
of Tourism
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Innovating Undergraduate =

and Graduate Programmes

Innovating Undergraduate and Graduate Programmes in Tourism — A
multidisciplinary approach

This report calls for a transformative reimagining of tourism education,
proposing a values-driven, interdisciplinary and future-ready paradigm. It
advocates for a strategic overhaul aligned with the Sustainable
Development Goals (SDGs), the UN Tourism’s Education Quality
(TedQual) framework and global best practices, including those advanced
by Tourism Education Futures Initiative (TEFI) and the Building Excellence
in Sustainable Tourism Education Network(BEST-EN). Drawing on
empirical insights from over 20 countries1 , the report outlines a
comprehensive roadmap for embedding sustainability, digital fluency,
ethical reasoning and systems thinking into tourism curricula.

Tourism for Rux
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Impact Report
2021-2025

Tourism for Rural Development Programme — Impact Report 2021-2025
This updated edition of the Impact Report on the Tourism four Rural
Development Programme describes how rural areas are vital to the global
landscape, serving as the backbone of food production, biodiversity and
cultural heritage, yet they face significant development challenges.
Tourism has a unique potential to bridge these gaps, fostering sustainable
and inclusive development of rural communities.
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UN Tourism
Financial Report and
Audited Financial
Statements

for the Year Ended
31December 2024

UN Tourism Financial Report and Audited Financial Statements for the
Year Ended 31 December 2024
In accordance with Financial Regulation (FR) 14.7, the Secretary-General
submits to the Executive Council (EC) Statements (FS) of the World
Tourism Organization (UN Tourism) for the year ended 31 December
2024.

The Financial Statements were subject to external audit in accordance with
Annex | to the Financial Regulations.

Tourism and Rural Development: A Policy Perspective (Arabic version)
Tourism has high potential to stimulate economic growth and social
change in rural areas because it contributes to local economies, support
other products value chains, distributes benefits across both seasonal and
geographic grounds, and promotes the conservation of cultural and natural
heritage. Through the UN Tourism for Rural Development Programme, the
Organization seeks to enhance these and other opportunities that tourism
can bring to rural areas. To devise adequate actions and develop impactful
initiatives, it is essential to have solid knowledge and data to help support
and monitor the evolution of this important agenda.
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Calendar 2025

Activity/Event’s Name Start End Venue
Day Day

October
9th UN Tourism Global Conference on Wine Tourism & Launch of Wine 6 7 Plovdiv, Bulgaria
Tourism Report
11" World Free Zones Organization (WFZO) Annual Congress with a 10 12 Hainan, China
special UN Tourism thematic session on “World Tourism Economic Free
Zones”,
Best Tourism Villages by UN Tourism — 2025 Ceremony and 3™ Annual 17 18 Huzhou City, China
Network Meeting
UN Tourism-El Salvador Family Friendly Signatory Event with the First 21 21 Madrid, Spain
Lady and El Salvador Delegation
World Statistics Day 20 20 Online
Conference of Directors General of National Statistical Institutes (DGINS) 22 23 Split, Croatia
Regional Conference on the Empowerment of Women in Tourism in 22 23 Almaty, Kazakhstan
Europe
World Tourism Communication Forum, Tourism Talks: Connecting People, 22 26 Yerevan, Armenia
Places, and Perspectives
OECD 116th session of the Tourism Committee 22 23 Paris, France
Workshop on Fashion and Cultural Tourism: 24 24 Lugano. Switzerland
Connecting Creators, Businesses, and Destinations
World Tourism Communication Forum, Tourism Talks: Connecting People, 29 26 Yerevan, Armenia
Places, and Perspectives
Workshop on Fashion and Cultural Tourism: Connecting Creators, 24 24 Lugano. Switzerland
Businesses, and Destinations
1st Meeting of the ECO Silk Road Task Force 27 30 Sheki, Azerbaijan
Expert workshop under the project "Climate Change and the Future of 29 30 Zurich, Switzerland
Snow-Based Mountain Tourism Destinations"
11" meeting of the Working Group for the Agenda for Europe 31 31 Online
November
World Tourism Market London, United Kingdom
Smart City Expo World Congress "An Urgent Call for Resilient and 4 Barcelona, Spain
Sustainable Tourism in Cities"
26th session of the General Assembly 7 11 Riyadh, Saudi Arabia
- 45th Plenary Session of the Affiliate Members
- 21st Meeting of the UN Tourism Committee on Tourism and

Sustainability
- 21st Meeting of the UN Tourism Committee on Statistics
- Innovation Session and final of Artificial Intelligence Challenge
- 8th Meeting of the Committee on Matters related to Affiliate

Membership (CMAM)
- 18th Meeting of the Committee on Tourism and Competitiveness
- 62nd Meeting of the Board of Affiliate Members
- UN Tourism Affiliate Members Corner “Exploring Disruptive

Technologies in Tourism”
Tourise Summit - Investment High Level Meeting and presentation of the 12 12 Riyadh, Saudi Arabia
Tourism Doing Business Investment in Saud Arabia Guidelines
Webinar on Nature Positive Travel & Tourism 18 19 Online
The UN Tourism Regional Workshop on Measuring the Sustainability of 18 20 Bandar Seri Begawan,
Tourism in Asia and the Pacific Brunei Darussalam
Tourism Days at COP30 Climate Summit 19 20 Belém, Brazil
International Webinar on Accessible Tourism for All: Focus on Ukraine 19 20 Online
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Activity/Event’s Name Start End Venue
Day Day

Croatian Tourism Days 18 18 Dubrovnik, Croatia
Presentation of Tourism Law of Andorra, developed through a technical 19 21 Andorra la Vella, Andorra
cooperation project with UN Tourism
UN Tourism Tech Adventure: France and 3rd edition of France Tourism 21 21 Paris, France
Ministerial Forum "Bridging Destinations: Montenegro 2025" 21 21 Tivat, Montenegro
World Investment Forum the annual meeting of the World Investment 22 24 Sharja, UAE
Promotion Agencies Association (WAIPA), UN Tourism’s special sessions
on “Free Economic Zones and Tourism Investment” & “Special Spotlight:
Tourism Doing Business: Investing in the Middle East and Africa™
2nd Regional Conference on Women's Empowerment in Tourism in Latin 24 26 San Salvador, El Salvador
America and the Caribbean
Final Ceremony for Qatar Tourism Awards -3rd Edition 26 26 Qatar
Tashkent International Tourism Fair and Tourism Week 27 29 Tashkent, Uzbekistan
December
Eurostat's Tourism Statistics Working Group 2 3 Luxemburg
10th Anniversary of IN2destination 4 4 Bilbao, Spain
11th Global Tourism Economy Forum 4 4 Harbin, China
World Tourism Film Awards 2025 5 5 Guimarées, Portugal
Il International Seminar on Tourism Law and Workshop on Accessibility to 9 1 La Habana, Cuba
Cultural Heritage for the UNESCO Regional Office in Havana and
Workshop on Accessibility to Cultural Heritage for the UNESCO Regional
Office in Havana
UN Tourism 7" Education Committee 10 10 Online
BTV 'Village Talks' (Session 4) 18 18 Online
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Calendar 2026
. . Start End
Activity/Event’s Name Day Day
January
Kick-off Meeting with Middle East Member States in preparation of the
"Regional Insights and Future Pathways: Tourism for Rural Development 15 15 Online
in the Middle East" report
XIII Ibero-American Meeting of Ministers of Tourism, SEGIB 19 19 Alcala de Henares, Spain
Towards Circular Hospitality, event co-organized with Iberostar Hotels & 19 19
Resorts and Circle Economy Madrid, Spain
18th Meeting of the Committee on Tourism and Competitiveness (CTC) 20 20 Madrid, Spain
FITUR 2026
- Madrid Travel Roundtable in Partnership with UN Tourism, FEDSUD,
and LATAM Airlines
- FITUR - UN Tourism Forum: “Tourism Investment Opportunities in
Latin America and the Caribbean” jointly with FORBES and with the Madrid, Spain
Development Bank of Latin America and the Caribbean (CAF)
- 63rd Meeting of the Board of the Affiliate Members 21 25
- 22nd Meeting of the Committee on Tourism and Sustainability (CTS)
- UN Tourism Affiliate Members Corner “Cross-Sector Value in
Tourism”
- Publication Launch: A Guide for the Development of Astrotourism,
UN Tourism and Starlight Foundation
European Tourism Day 26 26 Brussels, Belgium
Global Labour Market Conference (GLMC) 97 97 Riyadh, Saudi Arabia
International Network of Sustainable Tourism Observatories (INSTO) online
thematic webinar (Session | & Il) on “Amplifying the Impact of Monitoring 28 30
through Stronger Annual Reporting”
International Tourism Forum — Designing Travel: What's Next in 20267 29 29 Vilnius, Lithuania
February
Webinar: technical cooperation project on “Integrating Positive
Experiences and Legislation for Regulating Short-Term Rentals” 5 5 Online
52nd UN Tourism Regional Commission for the Middle East and
accompanying Conference on "Promoting tourism through artificial 10 12 Kuwait
intelligence"
UN Tourism-Amadeus Capacity Building Workshop on “Unlocking Al in
Tourism” for the Middle East region 11 11 Kuwait
One Planet Global Roundtable "Towards Low Carbon and Climate 178 178
Resilient Tourism" on the occasion of UN Global Tourism Resilience Day 26 26 Online
Meeting of the Secretary-General with European Ambassadors
17 17 . .
Madrid, Spain
Webinar: technical cooperation project on “Integrating Positive
Experiences and Legislation for Regulating Short-Term Rentals” (second
edition — only countries from the region of Europe) 19 19 Online
12th meeting of the Working Group for the Agenda for Europe
23 23 Online
Scholarship Ceremony and Masterclass — Macao co-branding Master’'s
programme 25 26 Macao, China
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APEC Workshop on Tourism Statistics Online
25 25
UN Statistical Commission Friday Seminar on statistical issues New York, USA
27 27
Launch Best Tourism Villages by UN Tourism 2026 Call for applications
(6th edition) 27 27 Online
March
ITB 2026:
-Announcement of Tourism for Rural Development Small Grants
Programme - 'Colourful Cultures' Call for Proposals Recipients 2 5 Berlin, Germany
- Ministerial Summit and other activities
Committee of Chief Statisticians of the UN System (CCS-UN) 1 1 New York, USA
Committee for the Coordination of Statistical Activities (CCSA) 5 5 New York, USA
High-level Forum on Official Statistics 2 2 New York, USA
57th session of the United Nations Statistical Commission 3 6 New York, USA
"Bridging macro and micro data in sustainability: The case of tourism and
the ESG Framework for Tourism Businesses" UN Tourism's side event in
the framework of 57th session of United Nations Statistical Commission 4 4 New York, USA
INSTO Briefing session on the International Year of Sustainable and Online
Resilient Tourism 2027 " "
“Atender con calidez El Salvador Family Friendly”. Opening and Launch San Salvador, El Salvador &
of Family Friendly WhatsApp e-Learning course. 14 14 online
1st edition of UN Tourism — FIA Awards for Excellence in Sustainable
Sports Tourism 19 19 Madrid, Spain
Tourism of Tomorrow Lab Data Summit 24 24 Malaga, Spain (and online)
51st session of the High-Level Committee on Programmes (HLCP) 24 25 New York, USA
Launch of Best Tourism Villages 2021 Monitoring & Evaluation Report 24 24 Online
Tourism Resilience Symposium 25 25 Japan
UN Tourism — ETC DatalLab ‘Data-Driven Climate Action: How NTOs Online
Turn Insights into Strategy’ 26 26
13th World Congress on Snow, Mountain and Wellness Tourism: 25 27 Andorra
"Tourism Destinations Under the Influence of Digital Technologies"
Seventh Global Meeting of the Mountain Partnership 26 28 Andorra
One Planet Global Roundtable "Mobilizing Tourism to Halve Food Waste
through Recipe of Change" on the occasion of UN International Day of 30 30 Online
Zero Waste
Future Hospitality Summit (FHS) Africa: “Capital Flows into African
Hospitality — Who's Investing and Why Now” 31 01 Nairobi, Kenya
April
9th session of the OECD Working Party on Tourism Statistics 1 1 Paris, France
Joint Session OECD Tourism Committee and Working Party, Paris 5 2 Paris, France
Opening of Silk Road Office & Graduation ceremony at the Samarkand
International Academy 3 6 Samarkand Uzbekistan
Zambia Education Summit & Workshop on Upskilling Tourism Faculty in Lusaka, Zambia
Zambia 13 16
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Zermatt, Switzerland

TurkmenTravel-2026 International Tourism Exhibition and Conference

Ashgabat, Turkmenistan

and Tourism Management Training for Tourism Stakeholders of 13 16
Turkmenistan
Launch of the Acceleration of the Al startup challenge and kick-off of the Crans-Montana, Switzerland
Spark Summit 16 16
Launch of two Tourism Faculty Development Programmes at Samarkand
International Academy: Webinar 20 20 Online
Inauguration of UN Tourism Thematic Office on Innovation for Africa in
Morocco and Conference “Technological Innovation and Tourism 22 24 Marrakesh and Rabat,
Investment” Morocco
13" meeting of the Working Group for the Agenda for Europe 22 22 Online
Second meeting of the Interinstitutional Working Group on Tourism and
Climate Action 21 24 Online
23rd Meeting of the Committee on Sustainable Tourism (CTS)
- CTS-linked Pilot Capacity-Building Workshop: International Year of 27 1st
Resilient and Sustainable Tourism (I'YRST) 2027 May Victoria Falls, Zimbabwe
2nd Regional Congress on Women's Empowerment in Tourism in Africa
UN Tourism Sustainable Islands Innovation Forum and the Grand Final of
The Bahamas Startup Challenge 30 30 Nassau, Bahamas
BTV Village Talks on Natural Resource Management 30 30 Online
May
34th meeting of the World Committee on Tourism Ethics 4 4 Online
UN Tourism-Amadeus Capacity Building Workshop on “Unlocking Al for 11 11 )
Tourism” for Africa region (TBC) Online
72" Meeting of the UN Tourism Commission for Europe
+ Tourism Tech Adventure "Green Technologies for Urban Heat St. Julian’s, Malta
Mitigation in Malta for an improved experience for residents and visitors" 12 14
+ Side conference on "Driving tourism towards the future we want: a
Dialogue on Policies to balance growth, people and planet”
Official launch of the joint UN Tourism — World Free Zones Organization’s Panama City, Panama
report on “Rethinking Investable Destinations: An Approach to Tourism
Special Economic Zones (TSEZs)” on the occasion of the 12th World 14 14
Free Zones Organization (WFZQO) Annual Congress, “in collaboration with
UN Tourism”
71st UN Tourism Regional Commission for the Americas and Workshop Asuncion, Paraguay
on the Future is Female: Shaping the Tourism of Tomorrow, & UN 28 29
Tourism-Amadeus Workshop on “Unlocking Al for Tourism” for the
Americas
Tourism Food for Good: Roadmapping Workshop on Tourism Food 28 28 Cambridge, UK
Systems
TBC TBC
Enabling universal access to cultural heritage and cultural tourism Doha, Qatar
Signing ceremony for the new international standard: Statistical TBC TBC
Framework for Measuring the Sustainability of Tourism Japan
Launch Dominican Republic Sustainability Competition TBC | TBC Santo Domingo, Dominican
Republic
TBC TBC
Tourism Tech Adventure: Indigenous Tourism, Fashion and Gastronomy Ecuador
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Launch of the UN Tourism — SEGITTUR publications under the ITU
U4SSC initiative umbrella: Building Smart Destination Platforms: A
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. - L . TBC TBC Madrid
Guide for Governments and Cities and Smart Tourism in Action: How I
Cities Are Managing Destinations with Data.

June
BTV Knowledge Hub — Access to Finance TBC TBC Online
Regional Convergence Event by the Knowledge Hub of the World Bank 3 3
Group Riyadh, KSA
San Marino Next Tourism Innovation Forum 3 5 San Marino
One Planet Global Roundtable on Climate Action on the occasion of 5 5
World Environment Day Online
Technical Session about the Global Tourism Plastics Initiative on the 8 8 .
occasion of World Ocean Day Online
126th Executive Council
- 9th Meeting of the Committee on Matters related to Affiliate 10 11 Toledo, Spain
Membership (CMAM)
- PBC
9th meeting of the UN Committee of Experts on Business and Trade 23 25 Addis Ababa, Ethiopia
Statistics (UNCEBTS)
Report Launch: Global Report on Women in Tourism Transport 25 25 Madrid, Spain
1st meeting of the Task Team on the ESG Framework for Tourism
. 30 30 .
Businesses Online
. . 16 16 Online
th
8™ Education Committee (TBC) | (TBC)
Angola Investment Summit “in collaboration with UN Tourism” 16 18 Luanda, Angola
Webinar: Tourism Law Observatory for the Middle East TBC TBC Online
) ) TBC TBC Online
UN Tourism - ETC DatalLab webinar
8th Online Education Committee TBC TBC Online
38th Joint Meeting of the UN Tourism Commission for East Asia and the TBC TBC
Pacific (CAP) & the UN Tourism Commission for South Asia (CSA) TBC
July
69th UN Tourism Commission for Africa (CAF) and Thematic Conference
on Strengthening Human Capital to Boost Africa’s Tourism Growth 2 4 Mahé, Republic of Seychelles
BTV Network: Village Talks: Partnership TBC TBC .
Online
August
Arabian Travel Market
UN Tourism high-level Summit -proposed theme "Innovation and 17 20 Dubai, UAE
Technology for Tomorrow's Travel"
6™ World Nomad Games 31 6/09 Bishkek, Kyrgyz Republic
September
WTM Spotlight Riyadh (launch of Tourism for Rural Development — Riyadh, Kingdom of Saudi
Middle East Report) 8 10 Arabia
Opening of the 3 Cohort of the UN Tourism-HSLU Bachelor of " 11 Madrid, Spain
International Sustainable Tourism
4th World Sports Tourism Congress (WSTC)
7 9 . .
Mexico City
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BTV Knowledge Hub — Access to Finance Il 15 15 Online
Global Conference on Medical and Wellness Tourism in collaboration 16 18 Yerevan, Armenia
with UN Tourism
UTM-UN Tourism Training Programme 2026 22 o5 Macao, China
Tourism Expo Japan 2026 o4 27 Tokyo, Japan
World Tourism Day 2026: "Digital Agenda and Atrtificial Intelligence to
redesign tourism" 27 27 El Salvador
Sports Tourism Day at FIT Argentina 29 29 Buenos Aires, Argentina
Technical Session on the Recipe of Change initiative on food waste
reduction on the occasion of the International Day of Awareness of Food 29 29 Online
Loss and Waste
Future Hospitality Summit and UN Tourism special tourism investments Dubai, UAE
session 29 1
Tourism Tech Adventures (TTA) - Sustainable Tourism Challenge for Dominican Republic (TBC)
Dominican Republic TBC TBC
3rd Regional Conference on Women's Empowerment in Tourism in Latin
America and the Caribbean + TTA "Mujeres impulsando el futuro del TBC TBC
turismo"
2026 Training Programme for INSTO Observatories in China Dunhuang, China
TBC TBC
20th UN Tourism Asia/Pacific Executive Training Programme (ETP) — Seoul, Republic of Korea
2026 TBC TBC
Coffee and Wine Tourism Routes, organized by the Ministry of Tourism of Rio de Janeiro, Brazil
S : . . TBC TBC
Brazil, in collaboration with UN Tourism
The International Conference on Skills for Tomorrow: Transforming TBC TBC Jordan
Tourism Education and the Future Labour Market, Amman, Jordan
October
Tourism Investment Forum “in collaboration with UN Tourism”
11 14 Podgorica, Montenegro
One Planet Global Roundtable on Food Systems on the occasion of
World Food Day 16 16 Online
20th UN Tourism/PATA Forum on Tourism Trends and Outlook — Guilin
2026 19 21 Guilin, China
International Tourism Investment Forum
21 22 Manama, Bahrain
UNCTAD’s 9th World Investment Forum, and joint UN Tourism-UNCTAD
thematic tourism investment sessions 25 27 Doha, Qatar
Eurostat's Working Group on Tourism Statistics Luxembourg
27 28
The Conference of Directors General of National Statistical Institutes Bern, Switzerland
(DGINS) 28 29
7th World Forum on Intercultural Dialogue TBC TBC Baku, Azerbaijan
BTV Network: Village Talks: Gender Equality
TBC TBC Online
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Mallorca, Spain

TBC TBC
IV Sustainable Destinations Summit Mallorca, Spain
TBC TBC
November
WTM 2026 Ministers Summit
- 64th Meeting of the Board of the Affiliate Members, in the framework 3 5 London, United Kingdom
of WTM 2026
65th ICCA Annual Congress and joint UN Tourism-ICCA Recognitions 8 11 Panama City, Panama
Tourism Day(s) at COP31 Climate Summit (tbc) Antalya, Turkiye
9 20
(exact dates to be thd)
ASEAN Investments Summit and presentation of the Tourism Doing 9 10 Manila, Philippines
Business Investing in the Philippines investment guidelines
UN Tourism - ETC DatalLab webinar TBC TBC Online
22nd meeting of the UN Tourism Committee on Statistics TBC TBC
16 20 TBC
23 27
127th Executive Council
- 10th Meeting of the Committee on Matters related to Affiliate
Membership (CMAM) TBC TBC TBC
- PBC
- World Tourism Report Presentation
10th UN Tourism World Forum on Gastronomy Tourism
TBC | TBC Manila, Philippines
Tashkent International Tourism Fair and Launch of the 2027 Tashkent, Uzbekistan
International Year of Sustainable and Resilient Year 25 27
9" Online Education Committee
TBC TBC Online
December
2nd edition of UN Tourism — FIA Awards for Excellence in Sustainable Shanghai, China
Sports Tourism 2 4
OECD Workshop to support the work on sustainable tourism indicators Zurich, Switzerland
10 11
Second UN Tourism Conference on Tourism for Rural Development + TBA
BTV 2026 Ceremony TBC TBC
3rd Regional Conference on Empowerment of Women in Tourism in Asia
& the Pacific TBC TBC
3rd UN Tourism Regional Forum on Gastronomy Tourism for Africa Freetown, Sierra Leone
2 4
IV International Seminar on Tourism Law
TBC TBC Croatia
First meeting of the Technical Committee for the International Code for Online
the Protection of Tourists TBC | TBC
Practical training on the implementation of ISO 21902:2021 on Accessible Montevideo, Uruguay
Tourism for All (within the framework of the Tourism Law Observatory for TBC TBC
Latin America and the Caribbean)
Webinar on Uncovering the power of Sports in advancing Peace and
Sustainable Tourism in the Middle East TBC | TBC TBC
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First Conference of Tourism Ministers from the Middle East, and Asia
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Muscat, Oman

TBC TBC

4th Arab Forum on Tourism Statistics UAE (TBC)
TBC TBC

Regional Conference on Inclusive Tourism in the Middle East: Creating

Accessible, Equitable, and Competitive Destinations TBC TBC TBC
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