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Visitors do not experience tourism in 
isolated sectors.
 
They experience destinations through 
emotions, places and moments.

T O U R I S M ,  S H O P P I N G  &  R E T A I L

M A D R I D



S H O P P I N G  F I G U R E S  I N  M A D R I D

after heritage 
and culture

after gastronomy

#3 motivation

#2 expenditure

M A D R I D

Madrid 13,9%
Paris 9,3 %
Milan 9,1 %

Highest growth

D A T A  S O U R C E :  I N T E L L I G E N C E  C E N T E R  A T  M A D R I D  C I T Y  C O U N C I L  A N D  G L O B A L  B L U E



M A D R I D

S H O P P I N G  F I G U R E S  I N  M A D R I D

G L O B A L  B L U E  2 0 2 4

T A X - F R E E  S H O P P I N G  S A L E S



T O U R I S M ,  S H O P P I N G  &  R E T A I L :  
O N E  S H A R E D  E C O S Y S T E M

Shopping and retail 

enhance the visitor experience.

M A D R I D

 Increase on tourist spending and 

lenght of stay

 Retail expresses the city’s 

identity.



W H Y  I T  M A T T E R S :  
E C O N O M I C  I M P A C T  A N D  V A L U E  C R E A T I O N

• Shopping represents a significant share of 

tourist expenditure.

• Strong impact on employment and local 

businesses.

• Contributes to urban vitality.

• Strengthens Madrid’s international 

competitiveness.

M A D R I D



C O L L A B O R A T I O N  I N  A C T I O N :
M A D R I D  U N I Q U E  D E S T I N A T I O N

• Creating Shared Value.

• Retail integrated into major city events.

• Joint promotion with cultural and 

gastronomic initiatives.

• Experiences combining culture, 

gastronomy and shopping.

M A D R I D





The future of urban tourism is 
collaborative, integrated and deeply 
connected to city life.

M A D R I D



M A D R I D  U N I Q U E  D E S T I N A T I O N

Thank you
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